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This guide contains specific standards and 
instructions for representing Equestrian Australia 
in all forms of written, printed and electronic 
communications whether for internal or external 
use. Adherence to these standards is mandatory 
and should not be interpreted as mere suggestion.

The objective is to build a strong  Equestrian 
Australia brand identity. Consistent application of 
standards contained in this document will help us 
achieve that goal.

Specifications have been defined for Equestrian  
Australia and apply correspondingly to its Branches 
and disciplines/sports.

At Equestrian Australia, our identity is an extremely 
valuable asset. Our appearance on screen, in 
print, at events and digitally, forms our public face. 
Together these brand applications influence the 
way we are perceived by the National Federations, 
organisers, sponsors, riders, the media and the 
public. We aim to maximise the impact and the 
value of our identity by presenting a professional 
and consistent public face that is strongly and 
uniquely Equestrian Australia’s.

These guidelines are your tool for using the 
Equestrian Australia identity in a broad range of 
applications. They contain the design controls 
and examples of their application which will both 
inspire and help you to achieve the required level of 
consistency. The key lies in ‘consistent flexibility’ – 
giving you the tools to create what you need whilst 
remaining true to the values of the Equestrian 
Australia brand.
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1	 EQUESTRIAN AUSTRALIA 
brand
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A sleek, modern and fresh approach to the 
silhouette of a horse head and map of Australia. 

Ochre, gold and navy have been used as a modern 
take on Australian colours.

Using stylised, boomerang-like shapes, this logo 
has qualities that project the organisation as:

– Precise

– Streamlined

– Effective

– Striving for excellence

The Equestrian Australia logo is made up of the 
symbol and logotype. These two elements should 
always appear together and only in one of the 
formats provided in this manual.

Whenever possible, this is the preferred logo and 
must be used in its entirety and on a clean white 
background.

Master artwork is to be used for the reproduction 
of all elements.

1.0	 THE BRAND MARK

Symbol

Logotype

This version of the logo has been created for unique 
instances where the original logo will not fit.

Whenever possible, the original logo  
is the preferred option.

original logo

Landscape logo

E Q U E S T R I A N
A U S T R A L I A

E Q U E S T R I A N
A U S T R A L I A
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Our specified colours are Pantone 539C (Navy), 
Pantone 180C (Ocre) and Pantone 124C (Gold).

When using these colours for 4 colour (CMYK) 
reproduction or for the web, please use the 
appropriate breakdown in the code to the right.

1.1	colou r application primary

Pantone 539C

C.	 100 
M.	 49
Y.	 0 
K.	 70

WEB. 002942

Pantone 180C

C.	 0
M.	 79
Y.	 100 
K.	 11

WEB. c13832

Pantone 124C

C.	 0 
M.	 28
Y.	 100 
K.	 6

WEB. ecac00

E Q U E S T R I A N
A U S T R A L I A
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In those cases where the logo cannot be applied in 
its primary colour, it should be used in solid black. 
Both positive and negative versions are allowed. 
However the positive version is preferred.

The logo can also appear reversed on each of the 
primary colours as a background, when required.

Master artwork is to be used for the reproduction 
of all elements.

1.2	colou r application secondary

Positive

Reversed navy (PMS 539)

Mono

Reversed ocre (PMS 180)

Reversed mono

Reversed gold (PMS 124)
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When absolutely necessary, the Equestrian 
Australia logo may appear on backgrounds such 
as the examples on this page. However, you MUST 
use the preferred logos wherever possible.

1.3	use  on backgrounds

All white logo on dark, solid or 
complex background where 
the blue of the logo would be 
hard to see

All black logo on light, solid or 
complex background where the 
blue of the logo would clash
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The Equestrian Australia brand mark must be 
surrounded by adequate clear space. 

The clear space is the distance allowed between 
the brand mark and other elements such as 
typography, illustrations, other marks, or the  
trim edge of a printed item.

The minimum clearance between the logo and 
other elements should be one times the ‘x’ height 
of the typeface.

The grid construction on this page is for reference 
purposes only, and no attempt should be made  
to reproduce the brand mark from this grid.

1.4	cle ar space

X
E Q U E S T R I A N
A U S T R A L I A
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The Equestrian Australia logo should never be 
modified or applied to unspecified backgrounds. 
On this page are some examples of what  
NOT to do.

Please adhere to the logo usage on previous 
pages.

1.5	inco rrect logo usage

Do not distort the logo 
in any way

Do not tilt the logo

Do not change opacity  
or tint of logo

Never use a drop shadow

Do not place logo on non 
complimentary backgrounds  
or those with low contrast

Do not place the logo on 
backgrounds where it will 
become lost
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The Equestrian Australia logo may not be 
reproduced on printed material any smaller  
than set out on this page.

The original logo must not be smaller  
than 16mm wide in any usage.

The landscape logo not be smaller  
than 32mm wide in any usage.

1.6	minimum  size requirements

16 mm

E Q U E S T R I A N
A U S T R A L I A

32 mm

E Q U E S T R I A N
A U S T R A L I A

original logo

Landscape logo
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Standardising on a single set of typefaces creates 
a consistent and cohesive image for Equestrian 
Australia for use in all brand correspondence.

The typeface for titles, headlines and subheads 
in printed material should be Gill Sans in all its 
weights and versions. The typeface for body or 
paragraph copy should be Arial or Arial Italic. 
However, in cases where the suggested font isn’t 
legible on certain backgrounds e.g.. small point 
size of Gill Sans reversed on a black background, 
an alternate font from this guide may be used.

All capital letters is suggested for major headings.

When using fonts for web, you should use a font 
from the Arial family. Arial is a web safe font and will 
maintain the Brand cohesion as close as possible.

1.7	typog raphic application

abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890

abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890

abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890

abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890

Gill Sans Light

Gill Sans Light Italic

Gill Sans Bold

Gill Sans Bold Italic

abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890

abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890

abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890

abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890

Arial Regular

Arial Italic

Arial Bold

Arial Bold Italic
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The following pages contain examples  
of Equestrian Australia design collateral.

They are for reference purposes only, and no 
attempt should be made to reproduce them. 

Master artwork is to be used for the reproduction 
of all elements.

When creating new artwork, the following 
examples should be used as a guide and  
should influence your design.

1.8	 applications
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Unit 7, 11–21 Underwood Road 
Homebush NSW 2140
PO Box 673 
Sydney Markets NSW 2129
	P	 +61 2 8762 7777
�	F	 +61 2 9763 2466
	W	 inquiries@efanational.com
	I	 www.equestrian.org.au
ABN 19 077 455 755

Equestrian Australia gratefully acknowledges the support  

provided by its Principal Sponsor, the Australian Sports Commission

Technical specifications

A4 (210mm x 297mm) portrait paper size.

Design elements

Equestrian Australia logo, address and sponsor 
logos.

Typography

Refer to body copy in example to the right.

Notes

Never replace corporate fonts with fonts  
that appear similar.

Master artwork must be used for reproduction  
of all elements.

The example shown is not actual size.

1.8.0	lette rhead

1.5 mm

31 mm 25.5 mm

31 mm

15 mm34 mm

15 mm

Date Details

Contact Name 
Contact Address 
Street Number/Name 
Suburb  State/Territory  Code

Dear Sir/Madam,

Re: Details

Thank you for your time today. The body copy font is always in Arial regular 12pt on 14.5pt leading. Only the ‘Re: 
Details’ are set in Arial Bold. There are 2 paragraph spaces between the date, name, and ‘re:’ details. The main 
body copy starts XXmm down the page and is set at 14.5pt leading with right justified type. There is 1 paragraph 
space between paragraphs which will look like this typeset correctly. New Paragraphs started with 1 paragraph 
spacing shall start like this. When there may be bullet points in text it is important indent these 5mm so to give 
them enough presence. These will look like the following with a 1 paragraph space.

• Here is a bullet point
• Here is a bullet point
• Here is a bullet point
• Here is a bullet point

There should always be a space after the last bullet point so as to differentiate the bullet points from other  
text. If doing a new heading then using bold text will be beneficial. This would look something like this typeset 
in Arial Bold:

A bold headline

This would look something like this typeset in capitals in Arial Bold. When signing off a letter it is important 
to keep a standardised format which will follow these simple formats. These will start as a Regards, or Yours 
sincerely, and follow a 4 point space where there is room to apply a signature with the name and position of the  
Equestrian Australia employee directly underneath. This will look something like this.

Regards,

A Name 
Position

Logo and copy to be 
vertically centred
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The EA gratefully acknowledges the support provided  
by its Principal Sponsor, the Australian Sports Commission

13 January 2009

AYOF Equestrian Teams 
meet their mounts
Today the Equestrian competitors participating in the 2009 Australian Olympic 

For further information and photos, please contact:

Nicky Turner – Publicity & Promotions Officer (02) 8762 7777 or after hours on 0404 496 182
nicky_turner@efanational.com

Press release
Technical specifications

A4 (210mm x 297mm) portrait paper size.

Design elements

Equestrian Australia logo, address and sponsor 
logos.

Typography

Refer to body copy in example to the right.

Notes

Never replace corporate fonts with fonts  
that appear similar.

Master artwork must be used for reproduction  
of all elements.

The example shown is not actual size.

1.8.1	 Press release
31 mm

31 mm

15 mm

15 mm

129.5 mm

Unit 7, 11–21 Underwood Road 
Homebush NSW 2140
PO Box 673 
Sydney Markets NSW 2129
	P	 +61 2 8762 7777
�	F	 +61 2 9763 2466
	W	 inquiries@efanational.com
	I	 www.equestrian.org.au
ABN 19 077 455 755

1.5 mm

Logo and copy to be 
vertically centred
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E Q U E S T R I A N
A U S T R A L I A

If undelivered, please return to �
PO Box 673, Sydney Markets NSW 2129 

Technical specifications

With compliments – DL 210mm x 99mm  
paper size.

Envelope – 220mm x 110mm paper size.

Design elements

Equestrian Australia logo and contact details.

Notes

Never replace corporate fonts with fonts  
that appear similar.

Master artwork must be used for reproduction  
of all elements.

The example shown is not actual size.

1.8.2	with  compliments / ENVELOPE

19 mm

31 mm

220 mm

210 mm

110 mm

99 mm

15 mm

8.5 mm
20 mm

5 mm

With compliments

envelope – DL

31 mm 25.5 mm 15 mm34 mm

Unit 7, 11–21 Underwood Road 
Homebush NSW 2140
PO Box 673 
Sydney Markets NSW 2129
	P	 +61 2 8762 7777
�	F	 +61 2 9763 2466
	W	 inquiries@efanational.com
	I	 www.equestrian.org.au
ABN 19 077 455 755

1.5 mm

Logo and copy to be 
vertically centred
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N A M E  H E R E
Title to go here

Unit 7, 11–21 Underwood Road 
Homebush NSW 2140 
PO Box 673 
Sydney Markets NSW 2129
	P	 +61 2 8762 7777
	M	 +61 412 345 678
�	F	 +61 2 9763 2466
	E	 namehere@efanational.com
	I	 www.equestrian.org.au

Technical specifications

88mm x 50mm landscape paper size.

Design elements

Equestrian Australia logo, ocre strip, contact 
details, tinted detail and The Equestrian  
Australia Vision.

Notes

Never replace corporate fonts with fonts  
that appear similar.

Master artwork must be used for reproduction  
of all elements.

The example shown is actual size.

1.8.3	 business card – landscape

E Q U E S T R I A N
A U S T R A L I A

The Equestrian Australia Vision 

To have a vibrant Equestrian 

Community with increasing 

participation in a professionally-run 

sport where all members have the 

opportunity to fulfil their aspirations.

88 mm

50 mm

The Equestrian Australia Vision

Logo and copy to be 
vertically centred

Logo and copy to be 
vertically centred

8.5 mm

1.5 mm

8.6 mm

8.6 mm

25.5 mm

25.5 mm

46 mm

46 mm

1.5 mm
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Technical specifications

88mm x 50mm landscape paper size.

Design elements

Equestrian Australia logo, ocre strip, contact 
details, tinted detail and The Equestrian  
Australia Vision.

Notes

Never replace corporate fonts with fonts  
that appear similar.

Master artwork must be used for reproduction  
of all elements.

The example shown is actual size.

1.8.4	 business card – portrait

The Equestrian Austrailia Vision

To have a vibrant Equestrian 

Community with increasing 

participation in a professionally-run 

sport where all members have the 

opportunity to fulfil their aspirations.

E Q U E S T R I A N
A U S T R A L I A

50 mm

88
 m

m

The Equestrian Australia Vision

10 mm 10 mm

23.5 mm 23.5 mm

8.5 mm

1.5 mm

8.5 mm

1.5 mm

8 mm 8 mm

N A M E  H E R E
Title to go here

Unit 7, 11–21 Underwood Road 
Homebush NSW 2140 

PO Box 673 
Sydney Markets NSW 2129

	P	 +61 2 8762 7777
	M	 +61 412 345 678
�	F	 +61 2 9763 2466
	E	 namehere@efanational.com
	I	 www.equestrian.org.au

Logo to be vertically centred Logo to be vertically centred



EQUESTRIAN AUSTRALIA STYLE GUIDE  –  February 2009 18

Xxxxxx

1.8.5	 banners – landscape

E Q U E S T R I A N
A U S T R A L I A E Q U E S T R I A N

E Q U E S T R I A N
A U S T R A L I A E Q U E S T R I A N

E Q U E S T R I A N
A U S T R A L I A
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Xxxxxx

1.8.6	 banners – portrait

E
Q

U
E

S
T

R
IA

N
A

U
S

T
R

A
L

IA

E Q U E S T R I A N
A U S T R A L I A

E
Q

U
E

S
T

R
IA

N
E Q U E S T R I A N
A U S T R A L I A

E
Q

U
E

S
T

R
IA

N
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Xxxxxx

1.8.7	 Uniforms

E Q U E S T R I A N
A U S T R A L I A

E Q U E S T R I A N
A U S T R A L I A

E Q U E S T R I A N
A U S T R A L I A

E Q U E S T R I A N
A U S T R A L I A
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Xxxxxx

1.8.7	 Uniforms

E Q U E S T R I A N

A U S T R A L I A E Q U E S T R I A N

A U S T R A L I A

E Q U E S T R I A N

A U S T R A L I A E Q U E S T R I A N

A U S T R A L I A
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Xxxxxx

1.8.8	 Pin
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Xxxxxx

1.8.9	tie
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Xxxxxx

1.8.10	sc arf
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Xxxxxx

1.8.11	we b

E Q U E S T R I A N
V I C T O R I A

E Q U E S T R I A N
W E S T E R N  A U S T R A L I A

E Q U E S T R I A N
N E W  S O U T H  W A L E S

E Q U E S T R I A N
N O R T H E R N  T E R R I T O R Y

E Q U E S T R I A N
AUSTRALIAN CAPITAL TERRITORY

E Q U E S T R I A N
Q U E E N S L A N D

E Q U E S T R I A N
T A S M A N I A

E Q U E S T R I A N
S O U T H  A U S T R A L I A

Home   l   Print   l   Privacy   l   Contact us

© 2005 The Australian Equestrian Federation. All rights reserved.   

Website by Percept Brand Design

Member  Assoc ia t i ons

Searches      The  E fa      E fa  Serv i ces      News      Spor t s      Even ts      Ru les  And  Regs      Acc red i ta t i on  And  Cer t i f i ca tes

E Q U E S T R I A N
A U S T R A L I A
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Xxxxxx

1.8.12	ce rtificate
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Xxxxxx

1.8.13	award



2	 EQUESTRIAN AUSTRALIA 
Branch specific

E Q U E S T R I A N
V I C T O R I A

E Q U E S T R I A N
W E S T E R N  A U S T R A L I A

E Q U E S T R I A N
N E W  S O U T H  W A L E S

E Q U E S T R I A N
N O R T H E R N  T E R R I T O R Y

E Q U E S T R I A N
AUSTRALIAN CAPITAL TERRITORY

E Q U E S T R I A N
Q U E E N S L A N D

E Q U E S T R I A N
T A S M A N I A

E Q U E S T R I A N
S O U T H  A U S T R A L I A
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An identity has been created for each State 
Branch. They are based on the Equestrian Australia 
logo itself and will leverage its exposure and 
recognition. 

They omit the full Southern Cross as they are used 
within Australia. Only the eye was retained. 

A decision was made to use 2 colours for the State 
logos. For design consistency, the lighter colour 
is used on the ‘outside’ of the logo (including the 
Tasmanian lip) and for the name of the State/
Territory. The darker colour is used for the  
‘top end’ (ear), the cheek/chest in the centre  
and the word ‘Equestrian’.

The lighter colour was chosen by each State, while 
the darker colour is either navy or black, matching 
in most cases one of the other State colours. 

2.0	the  brand mark

E Q U E S T R I A N
N E W  S O U T H  W A L E S

E Q U E S T R I A N
V I C T O R I A

E Q U E S T R I A N
Q U E E N S L A N D

E Q U E S T R I A N
W E S T E R N  A U S T R A L I A

E Q U E S T R I A N
T A S M A N I A

E Q U E S T R I A N
N O R T H E R N  T E R R I T O R Y

E Q U E S T R I A N
AUSTRALIAN CAPITAL TERRITORY

E Q U E S T R I A N
S O U T H  A U S T R A L I A
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To allow differentiation between the Branches, a 
State/Territory specific colour has been attributed 
to each of them. These colours should be used as 
their primary Branch colour.

When using these colours for 4 colour (CMYK) 
reproduction or for the web, please use the 
appropriate breakdown in the code to the right.

2.1	colou r application primary

Branch colour equestrian

Pantone 430C

C. 5  M. 0  Y. 0  K. 45
WEB. 828a8f

Equestrian
victoria

Pantone 539C

C. 100  M. 49  Y. 0  K. 70
WEB. 002942

Pantone 2985C

C. 59  M. 0  Y. 6  K. 0
WEB. 55c5e9

Equestrian
NEW SOUTH WALES

Pantone 539C

C. 100  M. 49  Y. 0  K. 70
WEB. 002942

Pantone 202C

C. 0  M. 100  Y. 61  K. 43
WEB. 872434

Equestrian
QUEENSLAND

Pantone 539C

C. 100  M. 49  Y. 0  K. 70
WEB. 002942

Pantone 130C

C. 0  M. 30  Y. 100  K. 0
WEB. f4aa00

Equestrian
WESTERN AUSTRALIA

Black

C. 0  M. 0  Y. 0  K. 100
WEB. 000000

Pantone 180C

C. 0  M. 79  Y. 100  K. 11
WEB. c13832

Equestrian
NORTHERN TERRITORY

Black

C. 0  M. 0  Y. 0  K. 100
WEB. 000000

Pantone 349C

C.100  M. 0  Y. 91  K. 42
WEB. 00693e

Equestrian
TASMANIA

Pantone 539C

C. 100  M. 49  Y. 0  K. 70
WEB. 002942

Pantone 1795C

C. 0  M. 94  Y. 100  K. 0
WEB. d3222a

Equestrian
SOUTH AUSTRALIA

Pantone 539C

C. 100  M. 49  Y. 0  K. 70
WEB. 002942

Pantone 131C

C. 0  M. 32  Y. 100  K. 9
WEB. d28e00

Equestrian
AUSTRALIAN
CAPITAL TERRITORY

Pantone 539C

C. 100  M. 49  Y. 0  K. 70
WEB. 002942
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In those cases where the logo cannot be applied in 
its primary colour, it should be used in solid black. 
Both positive and negative versions are allowed. 
However the positive version is preferred.

The logo can also appear reversed on each of the 
primary colours as a background, when required.

Master artwork is to be used for the reproduction 
of all elements.

2.2	colou r application secondary

Positive

Reversed Branch colour

Mono Reversed mono

PMS 130PMS 2985 PMS 202 PMS 180

PMS 349 PMS 1795PMS 131
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EXAM
PLE

170 K Road (PO Box 616) 
Werribee Vic 3030

	P	 +61 3 9013 0707
�	F	 +61 3 9974 0577
	W	 inquiries@efavic.com.au
	I	 www.vic.equestrian.org.au 
ABN XX XXX XXX XXX

allowance for sponsor supporting copy. 
allowance for sponsor supporting copy.

SPONSOR LOGO SPONSOR LOGO SPONSOR LOGO

Technical specifications

A4 (210mm x 297mm) portrait paper size.

Design elements

Relevant Equestrian Branch logo, Branch specific 
colour strip, contact details and sponsor logos.

Typography

Refer to body copy in example to the right.

Notes

Never replace corporate fonts with fonts  
that appear similar.

Master artwork must be used for reproduction  
of all elements.

The example shown is not actual size.

2.3	lette rhead
31 mm 25.5 mm

31 mm

15 mm34 mm

15 mm

Date Details

Contact Name 
Contact Address 
Street Number/Name 
Suburb  State/Territory  Code

Dear Sir/Madam,

Re: Details

Thank you for your time today. The body copy font is always in Arial regular 12pt on 14.5pt leading. Only the ‘Re: 
Details’ are set in Arial Bold. There are 2 paragraph spaces between the date, name, and ‘re:’ details. The main 
body copy starts XXmm down the page and is set at 14.5pt leading with right justified type. There is 1 paragraph 
space between paragraphs which will look like this typeset correctly. New Paragraphs started with 1 paragraph 
spacing shall start like this. When there may be bullet points in text it is important indent these 5mm so to give 
them enough presence. These will look like the following with a 1 paragraph space.

• Here is a bullet point
• Here is a bullet point
• Here is a bullet point
• Here is a bullet point

There should always be a space after the last bullet point so as to differentiate the bullet points from other  
text. If doing a new heading then using bold text will be beneficial. This would look something like this typeset 
in Arial Bold:

A bold headline

This would look something like this typeset in capitals in Arial Bold. When signing off a letter it is important 
to keep a standardised format which will follow these simple formats. These will start as a Regards, or Yours 
sincerely, and follow a 4 point space where there is room to apply a signature with the name and position of the  
Equestrian Australia employee directly underneath. This will look something like this.

Regards,

A Name 
Position

1.5 mm

Logo and copy to be 
vertically centred
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EXAM
PLE

170 K Road (PO Box 616) 
Werribee Vic 3030

	P	 +61 3 9013 0707
�	F	 +61 3 9974 0577
	W	 inquiries@efavic.com.au
	I	 www.vic.equestrian.org.au 
ABN XX XXX XXX XXX

If undelivered, please return to �
170 K Road (PO Box 616) Werribee VIC 3030

Technical specifications

With compliments – DL 210mm x 99mm  
paper size.

Envelope – 220mm x 110mm paper size.

Design elements

Relevant Equestrian Branch logo, Branch specific 
colour strip and contact details.

Notes

Never replace corporate fonts with fonts  
that appear similar.

Master artwork must be used for reproduction  
of all elements.

The example shown is not actual size.

2.4	with  compliments / ENVELOPE

19 mm

31 mm

210 mm

110 mm

99 mm

15 mm

8.5 mm
20 mm

5 mm

With compliments

envelope – DL

31 mm 25.5 mm 15 mm34 mm

1.5 mm

Logo and copy to be 
vertically centred
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EXAM
PLE

N A M E  H E R E
Title to go here

170 K Road (PO Box 616) 
Werribee Vic 3030

	P	 +61 3 9013 0707
	M	 +61 412 345 678
�	F	 +61 3 9974 0577
	W	 inquiries@efavic.com.au
	I	 www.vic.equestrian.org.au 

Technical specifications

88mm x 50mm landscape paper size.

Design elements

Equestrian Australia Branch logo. Logo, ocre strip, 
contact details, tinted detail and The Equestrian 
Australia Vision. Equestrian Australia Vision or 
Branch equivalent is optional. 

Notes

Never replace corporate fonts with fonts  
that appear similar.

Master artwork must be used for reproduction  
of all elements.

The example shown is actual size.

2.4	 business card – landscape

This paragraph shows the 

type style and kerning of how 

and where each State with 

place their modified vision 

Statement.

88 mm

50 mm

The Equestrian Victoria Vision

Logo and copy to be 
vertically centred

Logo and copy to be 
vertically centred

8.5 mm

1.5 mm

8.6 mm

8.6 mm

25.5 mm

25.5 mm

46 mm

46 mm

1.5 mm
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Technical specifications

88mm x 50mm landscape paper size.

Design elements

Equestrian Australia Branch logo. Logo, ocre strip, 
contact details, tinted detail and The Equestrian 
Australia Vision. Equestrian Australia Vision or 
Branch equivalent is optional. 

Notes

Never replace corporate fonts with fonts  
that appear similar.

Master artwork must be used for reproduction  
of all elements.

The example shown is actual size.

2.6	 business card – portrait

This paragraph shows the type 

style and kerning of how and 

where each State with place their 

modified vision Statement.

50 mm

88
 m

m

The Equestrian Victoria Vision

10 mm 10 mm

23.5 mm 23.5 mm

8.5 mm

1.5 mm

8.5 mm

1.5 mm

8 mm 8 mm

N A M E  H E R E
Title to go here

170 K Road (PO Box 616) 
Werribee Vic 3030

	P	 +61 3 9013 0707
	M	 +61 412 345 678
�	F	 +61 3 9974 0577
	W	 inquiries@efavic.com.au
	I	 www.vic.equestrian.org.au 

Logo to be vertically centred Logo to be vertically centred



3	 EQUESTRIAN AUSTRALIA 
DISCIPLINE/SPORT specific

J U M P I N G
A U S T R A L I A

E N D U R A N C E
A U S T R A L I A

P A R A - E Q U E S T R I A N
A U S T R A L I A

D R E S S A G E
A U S T R A L I A

V A U L T I N G
A U S T R A L I A

E V E N T I N G
A U S T R A L I A

R E I N I N G
A U S T R A L I A

D R I V I N G
A U S T R A L I A

S H O W  H O R S E
A U S T R A L I A
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To allow differentiation in communication for the 
different National disciplines, a distinct colour has 
been attributed to each of them. 

Please note: Show Horse is used for all States/
Territories except in NSW where it will be 
Saddlehorse.

3.0	the  brand mark – NATIONAL DISCIPLINE/SPORTS

J U M P I N G
A U S T R A L I A

E N D U R A N C E
A U S T R A L I A

P A R A - E Q U E S T R I A N
A U S T R A L I A

D R E S S A G E
A U S T R A L I A

V A U L T I N G
A U S T R A L I A

E V E N T I N G
A U S T R A L I A

R E I N I N G
A U S T R A L I A

D R I V I N G
A U S T R A L I A

S H O W  H O R S E
A U S T R A L I A
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To allow differentiation in communication for the 
different Branch disciplines, a distinct colour has 
been attributed to each of them. 

These are the same colours used for National 
disciplines.

Please note: Show Horse is used for all States/
Territories except in NSW where it will be 
Saddlehorse.

D R I V I N G
AUSTRALIAN CAPITAL TERRITORY

D R E S S A G E
N E W  S O U T H  W A L E S

J U M P I N G
V I C T O R I A

E V E N T I N G
Q U E E N S L A N D

P A R A - E Q U E S T R I A N
S O U T H  A U S T R A L I A

V A U L T I N G
N O R T H E R N  T E R I T O R Y

E N D U R A N C E
W E S T E R N  A U S T R A L I A

R E I N I N G
T A S M A N I A

S H O W  H O R S E
V I C T O R I A

3.0	the  brand mark – NATIONAL DISCIPLINE/SPORTS
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When using these colours for 4 colour (CMYK) 
reproduction or for the web, please use the 
appropriate breakdown in the code to the right.

Please note: Show Horse is used for all States/
Territories except in NSW where it will be 
Saddlehorse.

3.1	colou r application

Pantone 202C

C. 0  M. 100  Y. 61  K. 43
WEB. 872434

Jumping

Pantone 294C

C. 100  M. 58  Y. 0  K. 21
WEB. 003479

Dressage

Pantone 555C

C. 75  M. 0  Y. 60  K. 55
WEB. 226b49

eventing

Pantone 613C

C. 0  M. 4  Y. 100  K. 30
WEB. b19b00

driving

Pantone 124C

C. 0  M. 28  Y. 100  K. 6
WEB. ecac00

endurance

Pantone 659C

C.55  M. 30  Y. 0  K. 0
WEB. 6e99d4

vaulting

Pantone Warm Gray 9 C

C. 0  M. 11  Y. 20  K. 47
WEB. 837870

reining

Pantone 7413C

C. 0  M. 53  Y. 100  K. 4
WEB. d97a23

para-equestrian

Pantone Red 032C

C. 0  M. 90  Y. 86  K. 0
WEB. f32837

show horse
(saddlehorse – NSW)



4	A USTRALIAN EQUESTRIAN 
team
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Xxxx

4.0	the  brandmark
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Our specified colours are Pantone 378 C (olive 
green) Pantone and Pantone 124C (gold).

When using these colours for 4 colour (CMYK) 
reproduction or for the web, please use the 
appropriate breakdown in the code to the right.

4.1	colou r application – primary

Pantone 379C

C.	 x 
M.	 x
Y.	 x 
K.	 x

WEB. x

Pantone 124C

C.	 x 
M.	 x
Y.	 x 
K.	 x

WEB. x
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In those cases where the logo cannot be applied in 
its primary colour, it should be used in solid black. 
Both positive and negative versions are allowed. 
However the positive version is preferred.

The logo can also appear reversed on each of the 
primary colours as a background, when required.

Master artwork is to be used for the reproduction 
of all elements.

4.2	colou r application – secondary

Positive

Reversed navy (PMS 378)

Mono Reversed mono

Reversed gold (PMS 124)
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When absolutely necessary, the Equestrian 
Australia logo may appear on backgrounds such 
as the examples on this page. However, you MUST 
use the preferred logos wherever possible.

4.3	use  on backgrounds

All white logo on dark, solid or 
complex background where 
the blue of the logo would be 
hard to see

All black logo on light, solid or 
complex background where the 
blue of the logo would clash



EQUESTRIAN AUSTRALIA STYLE GUIDE  –  February 2009 45

4.4	cle arance area

The Australia Equestrian Team brand mark must be 
surrounded by adequate clear space. 

The clear space is the distance allowed between 
the brand mark and other elements such as 
typography, illustrations, other marks, or the  
trim edge of a printed item.

The minimum clearance between the logo and 
other elements should be one times the ‘x’ height 
of the typeface.

The grid construction on this page is for reference 
purposes only, and no attempt should be made  
to reproduce the brand mark from this grid.

X



EQUESTRIAN AUSTRALIA STYLE GUIDE  –  February 2009 46

4.5	inco rrect logo usage

The Australia Equestrian Team logo should 
never be modified or applied to unspecified 
backgrounds. On this page are some examples  
of what NOT to do.

Please adhere to the logo usage on previous 
pages.

Do not distort the logo 
in any way

Do not tilt the logo

Do not change opacity  
or tint of logo

Never use a drop shadow

Do not place logo on non 
complimentary backgrounds  
or those with low contrast

Do not place the logo on 
backgrounds where it will 
become lost
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4.6	minimum  size requirement

The Equestrian Australia logo may not be 
reproduced on printed material any smaller  
than set out on this page.

The logo must not be smaller than xxmm wide  
in any usage.

xx mm
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Xxxx

4.7	pin



style guide 
contact

HEAD OFFICE

Chief Executive Officer

PO Box 673 
Sydney Markets NSW 2129

T	 +61 2 8762 7777
E	 franz@efanational.com

DESIGNED AND PRODUCED BY PERCEPT - www.percept.com.au


