© mobile media

1. FuelCents Reward Program

FusiComt

acoumul

sents shoppers s unique opportunity to collect and

el rwan s aCross hundeeds of toudch-points, &1 Jong thelr

oumey. The opportunity for each purchaze to add yet more

the colbection, presents Mtractive motivation foe shoppers

Stores and products that roward thelr desire for cheaper fusl

2.In store Promotion

MobtleMedia Business Marketing delvers a monthly pe

ol in store on and product merchandising

nclude FusiCer perchandising display stands, “Spend In

vd barners, a8 well as wandow strigs and a range of

m 2 Ul K

FusiCents’ posters

Jifferent FuelCen

display material 15 also available for various brands or with your oan

Jesign

3. Mobile and Online Marketing
Communication

Reghstering with the BobileMedia platform connects your k

target of thowsan hoppers in your market,

shoppers bry ¢

U YOt In ST0ee PIOMOtIon ¢

and onlne community usng FuelZa

reales g L you se able 10

thly specials.

advance your i

4. Shopper insights and analytics

The shopper indghts platform provides stors with market inte

on where shog are gong and what b mfluenang pur

JeCisions each week

ntation

Shopper Insights e coecal 1o help frame the competitive

t can be

services, product tange, pricing and rev

like shopper proximity, ecency

oport and track measur

and frequency, average value, and loyalty program parbopat

5. Co-sponsored supplier program

MobileMedia works close

marketing colaboeation

sppliers 10 foster bue etail

are 0pen 10 SUPPOring

i offer on

FuelCents proem
0 basls. WobileMedia propose 10 st & range of
. wored brand offe portunitios on the Business Marketing

platform by product category

6. Play Ten Pin Money

s your, TenPintdoney works a litthe Mke a coffee chub

that inibates [seemingly) random acbons and opy

mpeove the peize, 10 influence

can e the taget doses ¢

shog behanowr and reward loyalty.

7.Multi-channel media activity

iMobileMedia leverages the power of television, radio and other
mainstream media to promote FuelCents and the value
proposition offered by the network of participating businesses
and brands. This activity also advertises ‘Win Free Fuel for a Year’
and other promotions that shoppers can enter simply by claiming
purchases from your store.
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...OR SPEND $20 IN STORE, GET 4C/L SAVING

@ mobile media

- Business Marketing

‘ ncludes

Q Multichannel medis advertising
@ “Win Free Fuel for a Year’ promotion for your customers

@ In store promotion pack presenting ‘Spend in store offer”
Q Mobile and online marketing communications
Q Shopper insights report on your store’s performance

@ All FusCents reward daims paid on’Spend in store offer’
see next page for full details
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