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Introduction 

As an integral part of the corporate design frame
work, the grid gives structure to layouts. It 
­enables designers to work efficiently, supporting 
the creative process by providing a blueprint for 
single-page and multi-page collaterals that are 
framed by a consistent Visual Identity. The grid is 
used to define the correct positioning and spac-
ing of all design elements.
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The Fujitsu Grid System
A grid system creates an orientation frame-
work for arranging logos, text, graphics and 
pictures. In all print materials, the grid system 
plays an important role. It creates structure 
and consistency throughout all materials, 
while allowing the designer creative freedom 
within the Fujitsu Visual Identity.

This design blueprint is the ideal way to 
create and maintain a consistent, instantly 
recognizable look & feel across all Fujitsu 
communication materials. 

The grid system is a series of guidelines that 
organizes the page into margins, columns 
and horizontal units. All professional print lay-
out programs (InDesign, Quark, etc) allow you 
to define the grid when creating a new docu-
ment. The following pages explain how to 
define, adapt and use the Fujitsu grid for your 
given format.

The overall grid (composite grid) consists of 
the following three elements:

1. Basic Grid area
The basic grid defines the position of the 
Symbol Mark and provides a framework for 

the baseline grid and column grid. The basic 
grid is applied to all 2D Fujitsu communica-
tion materials. For example, all print and on-
line materials use the basic grid. However, it 
is not used on pencils or other 3D objects.

2. Baseline Grid
The baseline grid comprises several horizontal 
lines. The baseline of the body copy and 
other text elements like headlines are posi-
tioned on these lines. This grid helps to hori-
zontally align lines of text. The baseline grid 
differs from one format to another.

3. Column Grid
The column grid defines the text width. This 
system gives you optimum freedom and flexi-
bility to handle both longer and shorter 
lengths of texts. The column grid divides the 
page into vertical segments, which also allow 
you to position additional elements such as 
pictures and graphics. 

Please see the following pages for a more  
detailed explanation of each grid.

Attention: The Basic 
Grid area is mandatory 
for all communication 
materials. 

Page 42	 Brand Elements
2.4	 The Grid System 
2.4.1	 Basic principles of the Grid System – Basic Grid



Side A

Basic Grid area
The basic grid area is the space within which 
logos and text are placed.

A 5% margin must be left to the top/bottom 
and sides of the sheet. The 5% is measured  
in reference to the shortest side of the  
sheet/layout. 

Advantages:
– �The 5% margin ensures that the isolation 

area around the Symbol Mark is maintained 
on all templates.

– �For the A4 format, the margin is 10.5 mm.

No text or logos are allowed outside the basic 
grid. Pictures and graphic elements may be 
placed in the margin however.

In the case of very small formats such as 
business cards and identity cards, the 5% 
margin may be measured in reference to the 
longest side of the sheet in order to maintain 
a suitable isolation area for the Symbol Mark 
(see example to the left).

Basic grid area

5% of side A

5% of side A

5% of side A5% of side A

A4 cover page (symmetrical grid area)

Business card (91mm x 55mm)

Side A
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The assymmetrical grid areas on a double page spread (A4)
Basic Grid area (double-page spread)
A 5% or 8% margin must be left to the sides 
and top/bottom of the sheet. The 5/8%* is 
measured in reference to the shortest side of 
the sheet/layout: 

– The margins at the top and bottom are 5% 
– The gutter margin is 8%  
– The outer margin is 5% 

The gutter margin is bigger to ensure that no 
text or other elements are cut off or hidden 
by the gutter. The margin ratio is 5:8 in 
keeping with the ‘‘golden section’’, which 
defines the most harmonious layout.

No text or logos are allowed outside the 
basic grid. Pictures and graphic elements 
may be placed in the margin however.

SIDE A

5%
 of side A

8%
 of side A

8%
 of side A

5% of side A

Left-hand page Right-hand page

Basic grid area Basic grid area

1a

* For double-page spreads in A3 format the gutter margin 
of 8% of the shortest side of the sheet/layout can be 5%.
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Asit rempore nonetusanda consequis si consed quo tem cori dol-
eceation plicimp orporibus reic  tet erum ex et et evenduc iatibus, ut 
imoluptiur aut ea volliquatur, quam nus, con ea nulluptincid magni-
hil ium ne aut dolesse quaeria il ex ea se voles est everumquia 
conet velecat vent et dempore prorrum, officient dem et, cusame 
netur maiorro doluptatur, to qui que serionseniet odio blant incias-
pedit volupta volut este simpore pelitae sinim dolorentur?

Subheadline lorem ipsum
Les erum fugitatum lam etur, excearia saerspi temped quaepud 
iamus, estotatis andelicium andis volum volorem quatur? Dolorum 
qui dignis dolorercitio ium rere coribusdanis ereperi busdandisim ali-
tem la quas exerfer chicips aperit laudae corem. Obis nit laborem 
porernat vit, simet endicid quos et fugia aut qui tecepud itatur re oc-
caerum qui dem sinvelitia nossunt iatusda ndicidu ciassimus ipide 
prat. lliquatur, quam nus, con ea nulluptincid magnihil ium ne aut 
dolesse quaeria il ex ea se voles est everumquia conet velecat vent 
et dempore prorrum, officient dem et, cusame netur maiorro dolup-
tatur, to qui que serionseniet odio blant inciaspedit voluplliquatur, 
quam nus, con ea nulluptincid magnihil ium ne aut dolesse quaeria 
il ex ea se voles est everumquia conet velecat vent etluptatur, to qui 
que serionseniet odio blant inciaspedit volup.

Bus enda quat mi, comnimincit ut quassuntis sin porum reptate 
quodis suntis untotas sum ad quae num facculparis ulparcium ipsae 
pero vent dolupta spellorro que non pro dellab inis ellatur apiducia 
nam, culles a cus, que di ditiuri repero millate sedigent volore pro 
beria ilicimilit eaquae volecte mporumq uidesen duntia velicie nihi-
cium quis aut ipicabor atiore nis ma quatur same vent qui demo 
eumquibus prae dolesci unt alicae sunt as erum dolenda sumqui 
omnis dunt quas renit, ipsam quia dit, quatum ratqui officiatum 
quatiat denda quiat. Reribus etur repudam corepta temporibus veli-
quate quis is nus aboratu rerehenem eaqui aut ulpa autecto ruptae 
velia et licipsantios rem volorum cor aut eumquos aliquoditi quatem 
apienih icatior ecture, aut vellaut volore nus. Ad magni que etur 
aspit. tas vel et hictaspidi dolor sandae quis deles.

Les erum fugitatum lam etur, excearia saerspi temped quaepud 
iamus, estotatis andelicium andis volum volorem quatur? Dolorum 
qui dignis dolorercitio ium rere coribusdanis ereperi busdandisim ali-
tem la quas exerfer chicips aperit laudae corem. Obis nit laborem 
porernat vit, simet endicid quos et fugia aut qui tecepud itatur re oc-
caerum qui dem sinvelitiaAsit rempore nonetusanda consequis si 
consed quo tem cori doleceation plicimp orporibus reic tet erum ex 
et et evenduc iatibus, ut imoluptiur aut ea vollilesse quaeria il ex ea 
se voles est everumquia conet velecat vent et dempore prorrum, offi-
cient dem et, cusame netur maiorro doluptatur, to qui que serionse-
niet odio blant inciaspedit volupta volut este simpore pelitae sinim 

Les erum fugitatum lam etur, excearia saerspi temped quaepud 
iamus, estotatis andelicium andis volum volorem quatur? Dolorum 
qui dignis dolorercitio ium rere coribusdanis ereperi busdandisim 
alitem la quas exerfer chicips aperit laudae corem. Obis nit laborem 
porernat vit, simet endicid quos et fugia aut qui tecepud itatur re 
occaerum qui dem sinvelitia nossunt iatusda ndicidu ciassimus 
ipide prat. lliquatur, quam nus, con ea nulluptincid magnihil ium ne 
aut dolesse quaeria il ex ea se voles est everumquia conet velecat 
vent et dempore prorrum, officient dem et, cusame netur maiorro 
doluptatur, to qui que serionseniet odio blant inciaspedit voluplli-
quatur, quam nus, con ea nulluptincid magnihil ium ne aut dolesse 
quaeria il ex ea se voles est everumquia conet velecat vent etlupta-
tur, to qui que serionseniet odio blant inciaspedit volup.

Subheadline lorem ipsum 
Bus enda quat mi, comnimincit ut quassuntis sin porum reptate 
quodis suntis untotas sum ad quae num facculparis ulparcium ipsae 
pero vent dolupta spellorro que non pro dellab inis ellatur apiducia 
nam, culles a cus, que di ditiuri repero millate sedigent volore pro 
beria ilicimilit eaquae volecte mporumq uidesen duntia velicie nihi-
cium quis aut ipicabor atiore nis ma quatur same vent qui demo 
eumquibus prae dolesci unt alicae sunt as erum dolenda sumqui 
omnis dunt quas renit, ipsam quia dit, quatum ratqui officiatum 
quatiat denda quiat. Reribus etur repudam corepta temporibus veli-
quate quis is nus aboratu rerehenem eaqui aut ulpa autecto ruptae 
velia et licipsantios rem volorum cor aut eumquos aliquoditi quatem 
apienih icatior ecture, aut vellaut volore nus. Ad magni que etur 
aspit. tas vel et hictaspidi dolor sandae quis deles.

Subheadline lorem ipsum 
Bus enda quat mi, comnimincit ut quassuntis sin porum reptate 
quodis suntis untotas sum ad quae num facculparis ulparcium ipsae 
pero vent dolupta spellorro que non pro dellab inis ellatur apiducia 
nam, cullolorercitio ium rere coribusdanis ereperi busdandisim ali-
tem la quas exerfer chicips aperit laudae corem. Obis nit laborem 
porernat vit, simet endicid quos et fugia aut qui tecepud itatur re 
occaerum qui dem sinvelitiaAsit res a cus, que di ditiuri repero mil-
late sedigent volore pro beria ilicimilit eaquae volecte mporumq 
uidesen duntia velicie nihicium quis aut ipicabor atiore nis ma qua-
tur same vent qui demo eumquibus prae dolesci unt alicae sunt as 
erum dolenda sumqui omnis.

9pt 

130 lines, 2.123 mm (6.018pt)
bodycopy:
Fujitsu sans light 9pt
Leading 12.03pt

Headline­fi­rst­line­lorem
Headline second line      

1
2
3
4
5
6
7
8
9

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30

Baseline Grid
The baseline grid (grey lines) divides the grid 
area horizontally. The text is positioned on 
the baseline grid. For A4 formats, the basic 
grid is divided into 130 lines. The 132nd line 
is for the pagination.

5% Side A

10

20

30

40

50

60

70

80

90

100

110

120

130

132

5% of side A

Side A

2

8% of side A
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Les erum fugitatum lam etur, 
excearia saerspi temped quae-
pud iamus, estotatis andelicium 
andis volum volorem quatur? 
Dolorum qui dignis dolorercitio 
ium rere coribusdanis ereperi 
busdandisim alitem la quas ex-
erfer chicips aperit laudae 
corem. Obis nit laborem por-
ernat vit, simet endicid quos et 
fugia aut qui tecepud itatur re 
occaerum qui dem sinvelitia 
nossunt iatusda ndicidu ciassi-
mus ipide prat. lliquatur, quam 
nus, con ea nulluptincid magni-
hil ium ne aut dolesse quaeria il 
ex ea se voles est everumquia 
conet velecat vent et dempore 
prorrum, officient dem et, 
cusame netur maiorro dolupta-
tur, to qui que serionseniet odio 
blant inciaspedit voluplliquatur, 
quam nus, con ea nulluptincid 
magnihil ium ne aut dolesse 
quaeria il ex ea se voles est 
everumquia conet velecat vent 
etluptatur, to qui que serionseni-
et odio blant inciaspedit volup.
Bus enda quat mi, comnimincit 
ut quassuntis sin porum reptate 
quodis suntis untotas sum ad 
quae num facculparis ulparcium 
ipsae pero vent dolupta spellor-
ro que non pro dellab inis ella-
tur apiducia nam, culles a cus, 
que di ditiuri repero millate se-
digent volore pro beria ilicimilit 
eaquae volecte mporumq uides-
en duntia velicie nihicium quis 
aut ipicabor atiore nis ma qua-
tur same vent qui demo 
eumquibus prae dolesci unt ali-
cae sunt as erum dolenda 
sumqui omnis dunt quas renit, 
ipsam quia dit, quatum ratqui 
officiatum quatiat denda quiat. 
Reribus etur repudam corepta 
temporibus veliquate quis is nus 
aboratu rerehenem eaqui aut 

Les erum fugitatum lam etur, 
excearia saerspi temped quae-
pud iamus, estotatis andelicium 
andis volum volorem quatur? 
Dolorum qui dignis dolorercitio 
ium rere coribusdanis ereperi 
busdandisim alitem la quas ex-
erfer chicips aperit laudae 
corem. Obis nit laborem por-
ernat vit, simet endicid quos et 
fugia aut qui tecepud itatur re 
occaerum qui dem sinvelitia 
nossunt iatusda ndicidu ciassi-
mus ipide prat. lliquatur, quam 
nus, con ea nulluptincid magni-
hil ium ne aut dolesse quaeria 
il ex ea se voles est everumquia 
conet velecat vent et dempore 
prorrum, officient dem et, 
cusame netur maiorro dolupta-
tur, to qui que serionseniet odio 
blant inciaspedit voluplliquatur, 
quam nus, con ea nulluptincid 
magnihil ium ne aut dolesse 
quaeria il ex ea se voles est 
everumquia conet velecat vent 
etluptatur, to qui que serionse-
niet odio blant inciaspedit 
volup.
Bus enda quat mi, comnimincit 
ut quassuntis sin porum reptate 
quodis suntis untotas sum ad 
quae num facculparis ulparcium 
ipsae pero vent dolupta spellor-
ro que non pro dellab inis ella-
tur apiducia nam, culles a cus, 
que di ditiuri repero millate se-
digent volore pro beria ilicimilit 
eaquae volecte mporumq uides-
en duntia velicie nihicium quis 
aut ipicabor atiore nis ma qua-
tur same vent qui demo 
eumquibus prae dolesci unt ali-
cae sunt as erum dolenda 
sumqui omnis dunt quas renit, 
ipsam quia dit, quatum ratqui 
officiatum quatiat denda quiat. 
Reribus etur repudam corepta 
temporibus veliquate quis is nus 

Les erum fugitatum lam etur, 
excearia saerspi temped quae-
pud iamus, estotatis andelicium 
andis volum volorem quatur? 
Dolorum qui dignis dolorercitio 
ium rere coribusdanis ereperi 
busdandisim alitem la quas ex-
erfer chicips aperit laudae 
corem. Obis nit laborem por-
ernat vit, simet endicid quos et 
fugia aut qui tecepud itatur re 
occaerum qui dem sinvelitia 
nossunt iatusda ndicidu ciassi-
mus ipide prat. lliquatur, quam 
nus, con ea nulluptincid magni-
hil ium ne aut dolesse quaeria 
il ex ea se voles est everumquia 
conet velecat vent et dempore 
prorrum, officient dem et, 
cusame netur maiorro dolupta-
tur, to qui que serionseniet odio 
blant inciaspedit voluplliquatur, 
quam nus, con ea nulluptincid 
magnihil ium ne aut dolesse 
quaeria il ex ea se voles est 
everumquia conet velecat vent 
etluptatur, to qui que serionse-
niet odio blant inciaspedit 
volup.
Bus enda quat mi, comnimincit 
ut quassuntis sin porum reptate 
quodis suntis untotas sum ad 
quae num facculparis ulparcium 
ipsae pero vent dolupta spellor-
ro que non pro dellab inis ella-
tur apiducia nam, culles a cus, 
que di ditiuri repero millate se-
digent volore pro beria ilicimilit 
eaquae volecte mporumq uide-
sen duntia velicie nihicium quis 
aut ipicabor atiore nis ma qua-
tur same vent qui demo 
eumquibus prae dolesci unt ali-
cae sunt as erum dolenda 
sumqui omnis dunt quas renit, 
ipsam quia dit, quatum ratqui 
officiatum quatiat denda quiat. 
Reribus etur repudam corepta 
temporibus veliquate quis is 

Gutter 1 column

Column Grid
Content and text are organized in vertical 
columns. The number of columns and the 
gutter width depend on the format. To create 
12 equal columns, divide the width of the 
basic grid into 12 and define the gutters as 
1/3 of the margin. For formats smaller than 
A4 (A5 and A6/5) the gutters are 1/2 of the 
margin.

Gutter width: 
33% of 5% margin (A4 and bigger) 
50% of 5% margin (smaller than A4)

AA

A

5% of side A

5% of side A8% of side A

Side A

1 2 3 4 5 6 7 8 9 10 11 12

3
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Composite Grid
The composite grid provides a concrete frame-
work for creating and maintaining a consis-
tent look & feel across all Fujitsu communica-
tion materials. At the same time, it provides 
sufficient flexibility to freely position various 
design elements such as logos, text, graphics 
and pictures.

Basic Grid Baseline Grid Column Grid 

Composite grid

+ + =1 2 3 4
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5% 5%

5%

5%

A4 format

Position of the Symbol Mark
The Symbol Mark can be placed in the upper 
or lower right-hand corner of the basic grid. In 
special cases, the Symbol Mark can be placed 
in the upper or lower left-hand corner.

40 mm

40 mm

40 mm

40 mm
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Position of the Symbol Mark (upper and 
lower right hand side)
As shown in the examples on the left, the 
Symbol Mark can be positioned in the upper 
or lower right-hand corner of the basic grid.

The logo is aligned with the basic grid in 
reference to the outer edge of the right stem 
of the ‘‘U’’, the top of the Infinity Mark or 
the lower point of the ‘‘J’’.

The 5% margin of the basic grid system 
ensures that the isolation area of the Symbol 
Mark is respected.

5%

2/3 F

2/3 F 2/3 F

F

2/3 F

Isolation area

5%

5%

Isolation area

Isolation area

Basic grid area

Basic grid area

The width of the Symbol Mark is 
defined for each individual format

The width of the Symbol Mark is measured 
from the left to the right outline of the 
wordmark. Serifs are not included in the 
width measurement.

5%
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Position of the Symbol Mark (upper and 
lower left hand side)
As shown in the examples on the left, the 
Symbol Mark can be positioned in the upper 
or lower left-hand corner of the basic grid.

The logo is aligned with the basic grid in 
reference to the outer edge of the right stem 
of the ‘‘U’’, the top of the Infinity Mark or 
the lower point of the ‘‘J’’.

The 5% margin of the basic grid system 
ensures that the isolation area of the Symbol 
Mark is respected.

5%

5%

Isolation area

Isolation area

Basic grid area

Basic grid area

The width of the Symbol Mark is 
defined for each individual format

The width of the Symbol Mark is measured 
from the left to the right outline of the 
wordmark. Serifs are not included in the 
width measurement.

5%

5%

2/3 F

2/3 F 2/3 F

F

2/3 F

Isolation area
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Composite Grid on different A formats
The examples show how to use the composite 
grid on different A formats.

A4 cover page 
 

A5 cover page 

A6/5 portrait format cover 

6 columns

1 2 3 4 5 6

0

12 columns 6 columns

0

1 2 3 4 5 6 7 8 9 10 11 12

148

297
132 baselines 

101 baselines 

109 baselines 
210

0

105

210

1 2 3 4 5 6
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shaping tomorrow with you

Headline­fi­rst­line­lorem
Headline second line

shaping tomorrow with you

Headline­fi­rst­line­lorem
Headline second line

A4 cover page 
5% of side A

Side A

The Grid System and A4 format
The composite grid provides an ideal frame-
work for arranging the headlines, the cover  
visual, the tagline and the Symbol Mark.

Refer to chapter 3.3 Publications / Collateral 
for further information.

5% of side A
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Headline fi rst line lorem ipsum
Headline second line lorem

shaping tomorrow with you

Overline

The grid system and A5 format
The composite grid provides an ideal frame-
work for arranging the headlines, the cover  
visual, the tagline and the Symbol Mark.

Refer to chapter 3.3 Publications / Collateral 
for further information.

A5 cover page 

5% of side A

5% of side A

Side A

Headline­fi­rst­line­lorem­ipsum
Headline second line lorem

Overline

shaping tomorrow with you
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The Grid System and A6/5 format
The composite grid provides an ideal frame-
work for arranging the headlines, the cover 
visual, the tagline and the Symbol Mark.

Refer to chapter 3.3 Publications / Collateral  
for further information.

shaping tomorrow with you

Headline­fi­rst­line­lorem
Headline second line

Overline

shaping tomorrow with you

Headline­fi­rst­line­lorem
Headline second line

Overline

A6/5 cover page 

5% of side A

5% of side A

Side A
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Composite Grid on different B formats
The examples show how to use the composite 
grid on different B formats.

B4 cover page 
 

B5 cover page 

B6 cover page 

6 columns

6 columns

12 columns

0

1 2 3 4 5 6 7 8 9 10 11 12

182

364
160 baselines 

120 baselines 

88 baselines 

0

0

128.5

91

257

182

1

1 2 3 4 5 6

2 3 4 5 6
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Basic grid and the position of  
the Symbol Mark on C formats

40 mm

Fujitsu Limited
6-1, Marunouchi 1-chome, Chiyoda-ku 
Tokyo 100-8211, Japan

5% of side A

5% of side A

5% of side A

5% of side A

5% of side A

5% of side A

5% of side A

5% of side A

34 mm

Fujitsu abc limited
Marunouchi Center Bldg.1-2, Marunouchi 1-chome 
Chiyoda-ku, Tokyo 123-456, Japan

Side A

Side A

Side A

C6/5

C6

C4

28  mm

5% of side A

Fujitsu abc limited
Marunouchi Center Bldg.1-2, Marunouchi 1-chome 
Chiyoda-ku, Tokyo 123-456, Japan
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5% of side B

5% of side B

Basic grid system on special formats
Refer to chapter 3.8 Business Tool/Stationery 
for further information.

28 mm

Side B

Mailing/shipping label

Companyname 
Mr. Taro Fujitsu 
Department 
Streetname 123 
12345 City 
Country

Fujitsu abc limited
Marunouchi Center Bldg.1-2 
Marunouchi 1-chome 
Chiyoda-ku, Tokyo 123-456 
Japan
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40 mm 34 mm

5% of side A

40 mm

Subheadline veriani hillut ape offi cta quiaecatur.
Sumendunt tibustem ipsae modiae. Et fuga. Nam eum non nostrum quo et, si del mo luptat labor-
possum, adi cuptia solupta il mi, veritemporem landi sequam nos vit est et quametur? Quis nihiciis 
ute eature re nimaio cuptaerum, quae asinverum arum assum es sunt porrup tatis et mintiusapid mi, 
comnisqui dolum, quibusam quatur.

Headline num 
faccatque nem 
alit moluptam 
aut lavolupt

Subheadline veriani hillut ape offi cta.
Sumendunt tibustem ipsae modiae. Et fuga. Nam eum 
non nostrum quo et, si del mo luptat laborpossum, adi 
cuptia solupta il mi, veritemporem landi sequam nos 
vit est et quametur? Quis nihiciis ute eature re nimaio 
cuptaerum, quae asinverum arum assum es sunt porrup 
tatis et mintiusapid mi, comnisqui dolum, quibusam 
quatur.

Headline num facca
tque nem alit molu
ptam aut lavolupt 
nam temporioes
busdae est

Basic Grid on advertising formats
The Symbol Mark, Response Module and 
text are positioned on the basic grid and 
the column grid. The Symbol Mark is placed 
as outlined on the previous pages.

5% of side A

Side A

Single-page ad A4 Half-page ad
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When to use the Baseline Grid
The chart on the left gives an overview of 
the various formats and states whether the 
baseline grid is to be applied or not. In 
general, the baseline grid makes sense with 
publications containing larger blocks of text.  
In ads, with less text, the baseline grid is 
not necessary.

ANSI format	  	 Dimensions (inch) 	 Baseline Grid

Flyer	 1/3 A*	 3.675 x 8.5	 yes	

Invoice* 		  5.5 × 8.5 	 yes
Executive* 		  7.25 × 10.5 	 yes
Legal *		  8.5 × 14 	 yes
Letter 	 A* 	 8.5 × 11 	 yes
Ledger, tabloid 	B*	 11 × 17	 may use
Broadsheet 	 C**	 17 × 22	 do not use

	 D**	 22 × 34	 do not use 

	 E** 	 34 × 44	 do not use 

yes 
may use 
do not use

 
* 	� With these formats, the baseline grid 

is only necessary if the publication or 
collateral is rich in text, i.e. in the case 
of brochures, internal newspapers, etc. 
The baseline grid is not required for ads.

**	� In the case of very small formats and big 
formats (such as posters and banners), 
no baseline grid is necessary.

	� Corporate Brand Office may approve 
exceptions to the guidelines above.

> must use 
> optional use
> not allowed to use

A and B formats 	 Dimensions (mm)	 Baseline Grid 

Formats smaller than A6/5**	 do not use	
A6/5*	 105 x 210	 yes
B6*	 128 x 182	 yes
A5*	 148 x 210	 yes
B5*	 182 x 257	 yes
A4*	 210 x 297	 yes
B4*	 257 x 364	 yes
A3*	 297 x 420	 may use
B3*	 364 x 515	 may use
A2*	 420 x 594	 may use
B2*	 515 x 728	 may use
A1**	 594 x 841	 do not use
B1**	 728 x 1030	 do not use

A0**	 841 x 1189 	 do not use
B0**	 1030 x 1456	 do not use
Formats bigger than A0 and B0**	 do not use

Attention: The Basic 
Grid area is mandatory 
for all communication 
materials. 
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Body copy for A5 usanda consequis si consed 
quo tem cori doleceation plicimp orporibus reic 
tet erum ex et et evenduc iatibus, ut imoluptiur 
aut ea volliquatur, quam nus, con ea nulluptin-
cid magnihil ium ne aut dolesse quaeria il ex ea 
se voles est everumquia conet velecat vent et 
dempore prorrum, officient dem et, cusame 
netur maiorro doluptatur, to qui que serionseni-
et odio. 
  
Body copy for A5 
Typesize to leading ratio: 1.30 
Fujitsu Sans light 8.5 pt 
Leading 11.06 pt

Body copy for A6/5 usanda consequis si consed 
quo tem cori doleceation plicimp orporibus reic 
tet erum ex et et evenduc iatibus, ut imoluptiur 
aut ea volliquatur, quam nus, con ea nulluptin-
cid magnihil ium ne aut dolesse quaeria il ex ea 
se voles est everumquia conet velecat vent et 
dempore prorrum, officient dem et, cusame 
netur maiorro doluptatur, to qui que serionseni-
et odio. 

Body copy for A6/5 
Typesize to leading ratio: 1.23 
Fujitsu Sans light 8.5 pt 
Leading 10.47 pt

Body copy for A4 usanda consequis si consed 
quo tem cori doleceation plicimp orporibus 
reic tet erum ex et et evenduc iatibus, ut 
imoluptiur aut ea volliquatur, quam nus, con 
ea nulluptincid magnihil ium ne aut dolesse 
quaeria il ex ea se voles est everumquia 
conet velecat vent et dempore prorrum, offi-
cient dem et, cusame netur maiorro dolupta-
tur, to qui que serionseniet odio. 
 
Body copy for A4 
Typesize to leading ratio: 1.33 
Fujitsu Sans light 9 pt 
Leading 12.03 pt

Typesizes for bodycopy
Two different type sizes have been definedfor 
body copy in publications such as brochures 
and mailings in A4, A5, A6/5, B4, B5 and US 
formats (flyers, invoices, executive and legal 
communications, letters). These two sizes also 
apply to Fujitsu-internal newspapers and 
special-format magazines which have to align 
with the baseline grid. A set format-specific 
leading has also been defined for these type 
sizes. These type sizes apply to both long and 
short text blocks, including quotations and 
intro texts. Larger type sizes can be used for 
info boxes to create a more eye-catching and 
exciting layout.

Baseline grid for A4

Baseline grid for A5

Baseline grid for A6/5
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Body copy for A4 usanda consequis si consed quo tem cori dol-
eceation plicimp orporibus reic tet erum ex et et evenduc iati-
bus, ut imoluptiur aut ea volliquatur, quam nus, con ea nul-
luptincid magnihil ium ne aut dolesse quaeria il ex ea se voles 
est everumquia conet velecat vent et dempore prorrum, offi-
cient dem et, cusame netur maiorro doluptatur, to qui que se-
rionseniet odio.

Body copy for A4 usanda consequis si consed quo tem cori dol-
eceation plicimp orporibus reic tet erum ex et et evenduc iati-
bus, ut imoluptiur aut ea volliquatur, quam nus, con ea nul-
luptincid magnihil ium ne aut dolesse quaeria il ex ea se voles 
est everumquia conet velecat vent et dempore prorrum, offi-
cient dem et, cusame netur maiorro doluptatur, to qui que se-
rionseniet odio.

Body copy for A4 usanda consequis si consed quo tem cori 
doleceation plicimp orporibus reic tet erum ex et et evenduc 
iatibus, ut imoluptiur aut ea volliquatur, quam nus, con ea 
nulluptincid magnihil ium ne aut dolesse quaeria il ex ea se 
voles est everumquia conet velecat vent et dempore pror-
rum, officient dem et, cusame netur maiorro doluptatur, to 
qui que serionseniet odio.

Body copy for A4 usanda consequis si consed quo tem cori 
doleceation plicimp orporibus reic tet erum ex et et even-
duc iatibus, ut imoluptiur aut ea volliquatur, quam nus, con 
ea nulluptincid magnihil ium ne aut dolesse quaeria il ex 
ea se voles est everumquia conet velecat vent et dempore 
prorrum, officient dem et, cusame netur maiorro dolupta-
tur, to qui que serionseniet odio.

Body copy for A4 usanda consequis si consed quo tem 
cori doleceation plicimp orporibus reic tet erum ex et 
et evenduc iatibus, ut imoluptiur aut ea volliquatur, 
quam nus, con ea nulluptincid magnihil ium ne aut 
dolesse quaeria il ex ea se voles est everumquia conet 
velecat vent et dempore prorrum, officient dem et, 
cusame netur maiorro doluptatur, to qui que serionse-
niet odio.

Body copy for A4 usanda consequis si consed quo tem 
cori doleceation plicimp orporibus reic tet erum ex et 
et evenduc iatibus, ut imoluptiur aut ea volliquatur, 
quam nus, con ea nulluptincid magnihil ium ne aut 
dolesse quaeria il ex ea se voles est everumquia conet 
velecat vent et dempore prorrum, officient dem et, 
cusame netur maiorro doluptatur, to qui que serionse-
niet odio.

Body copy for A4 usanda consequis si consed quo 
tem cori doleceation plicimp orporibus reic tet erum 
ex et et evenduc iatibus, ut imoluptiur aut ea volli-
quatur, quam nus, con ea nulluptincid magnihil ium 
ne aut dolesse quaeria il ex ea se voles est ever-
umquia conet velecat vent et dempore prorrum, offi-
cient dem et, cusame netur maiorro doluptatur, to 
qui que serionseniet odio.

Body copy for A4 usanda consequis si consed quo 
tem cori doleceation plicimp orporibus reic tet 
erum ex et et evenduc iatibus, ut imoluptiur aut ea 
volliquatur, quam nus, con ea nulluptincid magnihil 
ium ne aut dolesse quaeria il ex ea se voles est 
everumquia conet velecat vent et dempore pror-
rum, officient dem et, cusame netur maiorro dolup-
tatur, to qui que serionseniet odio.

 
 
Additional text 1 
Fujitsu Sans light/regular/medium/bold 7.5 pt 
Leading 10.0 pt 
Typesize to leading ratio: 1.33

Typesizes for additional text
Two different type sizes have been defined for 
short, additional text in publications such as 
brochures and mailings in A4, A5, A6/5, B4, 
B5 and US formats (flyers, invoices, executive 
and legal communications, letters). These two 
sizes also apply to Fujitsu-internal newspa-
pers and special-format magazines which do 
not have to align with the baseline grid. A set 
format-specific leading has also been defined 
for these type sizes.

  
Additional text 2 
Fujitsu Sans light/regular/medium/bold 6.5 pt 
Leading 8.5 pt 
Typesize to leading ratio: 1.33
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Developing the baseline grid for non 
standard formats
The baseline grid is required for text-rich 
publications such as brochures, annual 
reports, image brochures, Fujitsu newspapers, 
Fujitsu magazines and mailings in A4, A5, 
A6/5, B4, B5 and US formats (flyers, invoices, 
executive and legal communications, letters). 
It is also used for Fujitsu-internal, special-for-
mat newspapers and magazines. 

The baseline grid does not apply to posters 
and ads. Here designers are free to position 
shorter text blocks freely within the basic 
grid area.

Step 1 1. �To define the 5% margin, take the shortest side 
of the format and multiply it by 0.05. This 5% 
margin is applied to all four sides of the sheet 
or page. 

2. �To define the 8% gutter margin, take the 
shortest side of the format and multiply  
it by 0.08.

Side A

Side A

Basic grid area

5% of side A

5% of side A

5% of side A5% of side A

5% of side A5% of side A

A4 cover page (symmetrical grid area)

The asymmetrical grid areas on a 
double page spread (A4)

Gutter margin: 
8% of side A

Gutter margin: 
8% of side A

Basic grid area 
Left-hand page

Basic grid area 
Right-hand page
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Step 2

Asit rempore nonetusanda consequis 
si consed quo tem cori doleceation 
plicimp orporibus reic tet erum ex et 
et evenduc iatibus, ut imoluptiur aut 
ea volliquatur, quam nus, con ea nul-
luptincid magnihil ium ne aut dolesse 
quaeria il ex ea se voles est ever-
umquia conet velecat vent et dempore 
prorrum, officient dem et, cusame 
netur maiorro doluptatur, to qui que 
serionseniet odio blant inciaspedit vo-
lupta volut este simpore pelitae sinim 
dolorentur.

Fujitsu Sans light 9 pt

Asit rempore nonetusanda consequis si 
consed quo tem cori doleceation plicimp 
orporibus reic tet erum ex et et evenduc 
iatibus, ut imoluptiur aut ea volliquatur, 
quam nus, con ea nulluptincid magnihil 
ium ne aut dolesse quaeria il ex ea se 
voles est everumquia conet velecat vent 
et dempore prorrum, officient dem et, 
cusame netur maiorro doluptatur, to qui 
que serionseniet odio blant inciaspedit 
volupta volut este simpore pelitae sinim 
dolorentur.

Fujitsu Sans light 8.5 pt

Asit rempore nonetusanda consequis si consed 
quo tem cori doleceation plicimp orporibus reic 
tet erum ex et et evenduc iatibus, ut imoluptiur 
aut ea volliquatur, quam nus, con ea nulluptin-
cid magnihil ium ne aut dolesse quaeria il ex ea 
se voles est everumquia conet velecat vent et 
dempore prorrum, officient dem et, cusame 
netur maiorro doluptatur, to qui que serionseni-
et odio blant inciaspedit volupta volut este sim-
pore pelitae sinim dolorentur.

Fujitsu Sans light 7.5 pt

Select one of the approved font 
sizes (8.5 pt or 9 pt). If the format is 
very small, you may also use 7.5 pt.

Basic grid area
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Step 3 The example above uses Fujitsu Sans light 
9pt. Designers should stick to the chosen 
type size but can vary the leading. The three 
text blocks on the right show how the lead-
ing can vary and show the minimum and 
maximum settings.

Finding the right leading 
Try to divide the height of “B” into a number 
of horizontal lines that result in a line spac-
ing that corresponds to between 1.2 and 1.4 
times the height of the body copy font size.

In this case the minimum and maximum line 
spacing should be 5.4 pt and 6.3 pt respec-
tively. Using even numbers can be helpful. 
The first and last lines of the baseline grid 
must align with the basic grid border lines.

The typeface should be positioned on every 
second line of the baseline grid.

Fujitsu sans light 9pt 

Asit rempore nonetusanda consequis si consed 
quo tem cori doleceation plicimp orporibus reic 
tet erum ex et et evenduc iatibus, ut imoluptiur 
aut ea volliquatur, quam nus, con ea nulluptin-
cid magnihil ium ne aut dolesse quaeria il ex ea 
se voles est everumquia conet velecat vent et 
dempore prorrum, officient dem et, cusame 
netur maiorro doluptatur, to qui que serionseni-
et odio blant inciaspedit volupta volut este sim-
pore pelitae sinim dolorentur?

Asit rempore nonetusanda consequis si consed quo tem cori dol-
eceation plicimp orporibus reic tet erum ex et et evenduc iatibus, ut 
imoluptiur aut ea volliquatur, quam nus, con ea nulluptincid magni-
hil ium ne aut dolesse quaeria il ex ea se voles est everumquia 
conet velecat vent et dempore prorrum.

Minimum typesize to leading ratio: 1.2 
Fujitsu Sans light 9 pt 
Leading 10.8 pt (line distance of the baseline grid: 5.4 pt)

Asit rempore nonetusanda consequis si consed quo tem cori dol-
eceation plicimp orporibus reic tet erum ex et et evenduc iatibus, ut 
imoluptiur aut ea volliquatur, quam nus, con ea nulluptincid magni-
hil ium ne aut dolesse quaeria il ex ea se voles est everumquia 
conet velecat vent et dempore prorrum.

Maximum typesize to leading ratio: 1.4 
Fujitsu Sans light 9 pt 
Leading 12.6 pt (line distance of the baseline grid: 6.3 pt)

Asit rempore nonetusanda consequis si consed quo tem cori dol-
eceation plicimp orporibus reic tet erum ex et et evenduc iatibus, ut 
imoluptiur aut ea volliquatur, quam nus, con ea nulluptincid magni-
hil ium ne aut dolesse quaeria il ex ea se voles est everumquia 
conet velecat vent et dempore prorrum.

Ideal typesize to leading ratio: 1.33 
Fujitsu Sans light 9 pt 
Leading 12.03 pt (line distance of the baseline grid: 6.015 pt)

B 
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Asit rempore nonetusanda consequis si 
consed quo tem cori doleceation plicimp or-
poribus reic tet erum ex et et evenduc iati-
bus, ut imoluptiur aut ea volliquatur, quam 
nus, con ea nulluptincid magnihil ium ne aut 
dolesse quaeria il ex ea se voles est ever-
umquia conet velecat vent et dempore pror-
rum, officient dem et, cusame netur maiorro 
doluptatur, to qui que serionseniet odio blant 
inciaspedit volupta volut este simpore pelitae 
sinim dolorentur.

Typesize to leading ratio: 1.33 
Fujitsu Sans light 9 pt 
Leading 12.03 pt

Asit rempore nonetusanda consequis si 
consed quo tem cori doleceation plicimp or-
poribus reic tet erum ex et et evenduc iati-
bus, ut imoluptiur aut ea volliquatur, quam 
nus, con ea nulluptincid magnihil ium ne aut 
dolesse quaeria il ex ea se voles est ever-
umquia conet velecat vent et dempore pror-
rum, officient dem et, cusame netur maiorro 
doluptatur, to qui que serionseniet odio blant 
inciaspedit volupta volut este simpore pelitae 
sinim dolorentur.

Typesize to leading ratio: 1.1 
Fujitsu Sans light 9 pt 
Leading 10 pt

Asit rempore nonetusanda consequis si 

consed quo tem cori doleceation plicimp or-

poribus reic tet erum ex et et evenduc iatibus, 

ut imoluptiur aut ea volliquatur, quam nus, 

con ea nulluptincid magnihil ium ne aut do-

lesse quaeria il ex ea se voles est everumquia 

conet velecat vent et dempore prorrum, offi-

cient dem et, cusame netur maiorro dolupta-

tur, to qui que serionseniet odio blant incias-

pedit volupta volut este simpore pelitae sinim 

tur.

Typesize to leading ratio: 1.5 
Fujitsu Sans light 9 pt 
Leading 14 pt

Asit rempore nonetusanda consequis si consed 
quo tem cori doleceation plicimp orporibus reic 
tet erum ex et et evenduc iatibus, ut imoluptiur 
aut ea volliquatur, quam nus, con ea nulluptin-
cid magnihil ium ne aut dolesse quaeria il ex ea 
se voles est everumquia conet velecat vent et 
dempore prorrum, officient dem et, cusame 
netur maiorro doluptatur, to qui que serionseni-
et odio blant inciaspedit volupta volut este sim-
pore pelitae sinim dolorentur.

Asit rempore nonetusanda consequis si consed 
quo tem cori doleceation plicimp orporibus reic 
tet erum ex et et evenduc iatibus, ut imoluptiur 
aut ea volliquatur, quam nus, con ea nulluptin-
cid magnihil ium ne aut dolesse quaeria il ex ea 
se voles est everumquia conet velecat vent et 
dempore prorrum, officient dem et, cusame 
netur maiorro doluptatur, to qui que serionseni-
et odio blant inciaspedit volupta volut este sim-
pore pelitae dolorentur.

Asit rempore nonetusanda consequis si consed 

quo tem cori doleceation plicimp orporibus reic 

tet erum ex et et evenduc iatibus, ut imoluptiur 

aut ea volliquatur, quam nus, con ea nulluptin-

cid magnihil ium ne aut dolesse quaeria il ex ea 

se voles est everumquia conet velecat vent et 

dempore prorrum, officient dem et, cusame 

netur maiorro doluptatur, to qui que serionseni-

et odio blant inciaspedit volupta volut este sim-

pore pelitae sinim tur.

Correct!

Too dense!

Too wide!

Body copy sizes and leading
The six text samples above how to correctly 
proportion type sizes and line spacing for 
body copy. You will also see examples of in-
correct spacing. 

Typesize to leading ratio: 1.30 
Fujitsu Sans light 8.5 pt 
Leading 11.06 pt

Typesize to leading ratio: 1.1 
Fujitsu Sans light 8.5 pt 
Leading 9 pt

Typesize to leading ratio: 1.5 
Fujitsu Sans light 8.5 pt 
Leading 13.2 pt
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Always the best informed.
The Fujitsu Corporate Identity Program.

Contact
If you have questions please  
contact Corporate Brand Office  
or International Business (IB) 
through the Brand Portal.

Corporate Brand Office 
brand-query@cbo.fujitsu.com

IB Brand Portal 
http://extranet.uk.fujitsu.com/
sites/00109

Brand Workroom* 
http://extranet.uk.fujitsu.com/
sites/00109/Pages/BrandWork-
room.aspx

* The Brand Workroom is accessed via 
the Brand Portal. Please note, users 
require an account. Contact your  
regional marketing contact for details.

Fujitsu Intranet Portal 
For further information on the 
Fujitsu Visual Identity, documen-
tation and available downloads 
please visit:

www-i.cbo.fujitsu.com

Published by
Fujitsu Limited.

© Fujitsu, Version 01/2013

All contents protected by  
copyright.

Concept, Text, Design
RED GmbH 
www.red.de
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