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Primary Logo

This is the Primary Logo. The logo must be resized 

proportionately, never stretched. The Logo can be 

used in Dark Grey on light backgrounds, or ivory in  

dark backgrounds, or in brown contrasting brand 

colours.

 LOGO Primary logo
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Clear space is the area surrounding our logo that 

must be kept free of any text or graphic elements. 

By leaving space around the logo, we make sure it 

stands out on all our communications. The minimum 

clear space is 50% of the height of the entire logo.  

 

It is sometimes necessary to increase and decrease 

the logo depending on the print area. Always keep 

in proportion. Always ensure the text is legible. 

 LOGO Clear Logo Space

50% of Logo Height

Clear logo Space
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Logo Variations

This is multiple versions of the logo for different 

purposes/supports. The logo must be resized 

proportionately, never stretched.

LOGO Logo Variations, do’s

Favicon
Social Media

Primary Logo
Alternative colour



H E X 
# f f f 9 f 5

H E X 
# f 4 c 9 d 3

H E X 
# f 1 5 f 2 2

H E X 
# 7 c 2 c 7 c

H E X 
# d 6 d e d e

H E X 
# 0 0 0 0 0 0
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Brand Colours

Our brand is underpinned with a colour palette 

designed to be fresh, modern and distinctive. 

Different combinations of these colours can 

dramatically change the tone and appearance of 

our brand so it is important to consider how they 

work together. Keeping colour consistent is a vital 

element to our branding. Colour is the way we 

differentiate and identify our brand in a crowded 

marketplace. To help achieve greater brand 

recognition it is important that our colour palette  is 

applied accurately and consistently. 

COLOUR PALETTE Brand Colours



Colour Hierarchy
The circles are to showcase the percentage of 
each colour within the overall branding. 

Primary background colour, colour to use on fonts 

when dark background or contrasting backgrounds

Occasional background

Occasional background 45%

Main colour for fonts on website and mails

Graphic elements & hoovers

5%

10%

5%

20%

15%

Occasional background, buttons, font colour 

instagram
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Primary Typeface

Gramatika Black is for titles and editorial purposes; 

pull quotes, highlighted phrases, instagram 

titles, numbers & buttons. Arial can be used as a 

substitute on digital applications such as email. It 

is important to adhere to the leading and tracking 

arrangements specified in this document to help 

achieve brand consistency throughout. 

Gramatika Black

TYPOGRAPHY Primary Typeface

ABCDEFGHIJKL
MNOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890
!@#$%^&*()+Aa
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Secondary Typeface

Glacial Indifference Regular is our secondary 

typeface, used for texts. Arial can be used as a 

substitute  on digital applications such as emails. It 

is important to adhere to the leading and tracking 

arrangements specified in this document to help 

achieve brand consistency throughout. 

Glacial Indifference Regular

TYPOGRAPHY Secondary Typeface

ÀÁÂÃABCDEFGHIJKLM-
NOPQRSTUVWXYZ
àáâãäåabcdefghijklm-
nopqrstuvwxyz
1234567890
!@#$%^&*()+
ÆÇÈØ£×ßåæçAa
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Editorial Typeface

Ohno Blazeface is our occasional typeface, used 

for editorial phrases (banner phrase, instagram 

quotes, advertising titles..). Georgia can be used as 

a substitute  on digital applications such as emails. 

It is important to adhere to the leading and tracking 

arrangements specified in this document to help 

achieve brand consistency throughout. 

Ohno Blazeface

TYPOGRAPHY Editorial Typeface

ÀÁÂÃABCDEFGHIJKLM-
NOPQRSTUVWXYZ
àáâãäåabcdefghijklm-
nopqrstuvwxyz
1234567890
!@#$%^&*()+
ÆÇÈØ£×ßåæç Aa



Use of Type

One of the most important techniques for 

effectively communicating content is the use of 

typographic hierarchy. Typographic hierarchy is a 

system for organizing type that establishes an order 

of importance within the data, allowing the reader 

to easily find what they are looking for and navigate 

the content. It helps guide the reader’s eye to 

where a section begins and ends, whilst enabling 

the user to isolate certain information based on the 

consistent use of style throughout a body of text. 

It is important to maintain these type pairings. This 

allows for clarity, consistency and a strong hierarchy 

for all communications. 

 

Headings 
Gramatika Black is to be used for all headings and 

for pull quotes.  

Body Copy 
Glacial Indifference Regular is to be used for body 

copy.

Buttons
Gramatika Black is to be used for buttons and 

subheaders.

Editorial 
Ohno Blazeface is to be used for instagram titles, 

quotes and editorial sectors of this site. 

Cookie dessert chocolate gummi bears oat 

pie donut chocolate bar macaroon muffin. 

Marzipan jujubes danish oat cake wafer oat 

cake pie chocolate bar gummies. 

Title Here

Cookie dessert chocolate gummi bears oat 

pie donut chocolate bar macaroon muffin. 

Marzipan jujubes danish oat cake wafer oat 

cake pie chocolate bar gummies.

Heatlhy and 
Yummy snacks.

H OV E R B U T TO N

Title Here
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Instagram 

This is an example that gives ideas of how our 
branding would be best applied to maintain 
consistency of look and feel. It also serves as 
an inspiration of the style of picture to take in 
order to have a cohesive look and engaging 
community. 
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Stories

This is an example that gives ideas of how our 
branding would be best applied to maintain 
consistency of look and feel. It also serves as 
an inspiration of the style of picture to take in 
order to have a cohesive look and engaging 
community.
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Business Cards

This is an example of how our branding would 
be best applied to maintain consistency of 
look and feel on stationery.  
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Letter Head

This is an example of how our branding would be best 
applied to maintain consistency of look and feel on 
stationery.  
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