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Introduction

The Amplifon guidelines have been prepared to assist you in the creation
of our brand communication materials.

The following pages illustrate the unique visual consumer and corporate
identity of the brand, and show how its consistent use will help to build
Amplifon equity.

The Amplifon identity system described in this manual will help to develop
communication support materials which will be engaging and differentiating
while remaining consistent with the values that the Amplifon brand
represents.
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The following example explains the structure of

guidelines pages.
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0] Logotype

The amplifon Logo guidelines have been designed to guarantee its correct use.
The aim of this manual is to support the creation of a strong and consistent identity
in all of its applications.

1.1 Logo version. 1.8 Prohibitions regarding the logo’s usage.
1.2 Exclusion zone. 1.9 Frame logo animation negative / long.
1.3 Logo minimum size. 1.10 Frame logo animation positive / long.
1.4 Colors. 1.1 Frame logo animation negative / short.
1.5 Monochrome. 1.12 Frame logo animation positive / short.
1.6 Monochrome version.

1.7 Color version.

Chapter 01 amplifon © 2016_04_29 - Brand Manual %’Impllfon



1.1 Logo version The logo is composed using the Amplifon logotype and The relationship between the two is consistent and

is represented by the distinctive “A Seal” they should never live separate from one another.

amplifon

Logotype

icon “a”

.|
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1.2 Exclusion zone The exclusion zonte of the logo provides the space

not affectable by graphics of any kind.

1/5 X

1/5 X

- aamplifon

4 X

.|
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1.3 Logo minimum size The minimum dimension calculated to guarantee proper

legibility of all elements that make up the logo should be
no smaller than 20 mm.

amplifon

I

20 mm
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1.4 Colors

When on a colored background, the logo must always
be used accompanied by the amplifon “red”

amplifon

amplifon

amplifon

amplifon

amplifon

amplifon

amplifon

amplifon
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1.5 Monochrome Depending on the intensity of background color, always be
sure to use a negative monocromatic version of the logo.
The example below illustrates various versions of this logo
application in context.

10% Grey amplifon 60% Grey amplifon
20% Grey amplifon | oaey amplifon
30% Grey /,/,’,'lmplifon 80% Grey f/,'zmplifon

40% Grey 90% Grey %I‘mplifon

//,'jmplifon 100% Grey f/.'zmplifon
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1.6 Monochrome Version A monocromatic version of the logo must always be used in colored backgrounds. Both monocromatic as well as positive
all cases when the logo cannot be reproduced in color as well and negative versions of the logo have been created for use
as in those particular cases when it must be used against dark when the logo must live on full color solid backgrounds.

amplifon amplifon
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1.7 Color Version The red background is recommended when creating background should be used for those that are deemed
more commercial communications while the white more corporate in nature.

amplifon amplifon

I
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1.8 Prohibitions regarding
the logo’s usage
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Any further application of the logo, not defined in the manual
must be considered improper: the resizing, distortion and
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reinterpretation of the individual components
or any other alteration of the mark.
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1.9 Frame logo animation We have created a motion graphic of the logo in both entirety each time. No modifications whatsover
negative / long “short” and “long” main versions. This motion logo must to the graphics included here are permitted.

always be used “as-is” and shown in its “full-version”

amplifon
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1.10 Frame logo animation
positive / long

We have created a motion graphic of the logo in both
“short” and “long” main versions. This motion logo must
always be used “as-is” and shown in its “full-version”

AN
//f

entirety each time. No modifications whatsover
to the graphics included here are permitted.

/I

amplifon
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1.11 Frame logo animation This motion logo must always be used “as-is” and shown in its
negative / short “full-version” entirety each time. No modifications whatsover
to the graphics included here are permitted.

) amplifon

I
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1.12 Frame logo animation This motion logo must always be used “as-is” and shown in its
positive / short “full-version” entirety each time. No modifications whatsover
to the graphics included here are permitted.

> WRIAD amplifon

I
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02

Look&Feel Principles

The creation of a coherent and recognizable identity across all applications is not only
created by a logo. In this part of the manual regarding the Look&Feel, all the elements that
combine to create a unique and iconic brand identity, have been identified and explained

to encourage proper use across all communications tools.

2.1

2.2

2.3

24

2.5

2.6

2.7

2.8

2.9

2.10

21

Concept cluster target.
Colors.
Colors.
Colors.

Typography / Primary.

Typography / Secondary.

Grid System / Vertical.

Grid System / Horizontal.

Logotype position.
“A" Seal.

“A" Seal key visual.

2.12

2.13

2.14

2.15

2.16

2.17

2.18

2.19

2.20

2.21

2.22

Gradient.
Stripes texture.
Particle texture.
Toolbox.
Device rules.

Device rules.

Typography key visual.
Typography key visual.

Chart and graphic data.

Photographic Style.

Photographic style.
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2.1 Concept cluster target

Consumer
target

The primary version of the look&feel is created for the
consumer target audience and is therefore reliant

on a color palette that is primarily red.

The look & feel was created using a modular framework
in an effort to provide optimal communications support
across all target cluster audiences.

Influencer
target

A more "pioneering" version of the look&feel has been
created to target a younger/influencers audience and
therefore the palette for this segment offers more color variety.

Medical and finance
target

A third version is dedicated to corporate audiences.
The color palette, in this case, is based on a white background.
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2.2 Colors To allow more flexibility and diversification of the primary and All the gradients of the color palette must begin
secondary color palette, a shade gradient has been provided. from Amplifon institutional red.

Amplifon Red

Pantone® 1935 C
CMYK 3-100-59-12
RG 197 -0 - 62
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2.3 Colors

Pantone®
CMYK
RGB

Pantone®
CMYK
R{€]=]

Dark Blue Pantone®
CMYK
RGB

1655C
0-75-85-0
235-90-45

7549 C
0-30-100-0
250-180-0

2613 C
60 - 100-0-50
85-15-80

541 C
90-55-0-57
11-49-110
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2.4 Colors

Light Blue

Dark Green

Light Green

Chapter 02

Pantone®
CMYK
RGB

Pantone®
CMYK
RGB

Pantone®
CMYK
RGB

Pantone®
CMYK
RGB

541 C
90 -55-0-57
11 -49-110

3155 C
100 - 15 - 30 - 45
0-98-115

3262 C
90-0-40-0
0-178-178

241 C
0-70-0-0
230- 110 - 165

amplifon © 2016_04_29 - Brand Manual

amplifon




2.5 Typography / Primary The primary typography used is Value and it should be used
in the creation of headlines, titles and short messages of great
importance.

Value

Value Sans is a sans-serif typeface released by Colophon Foundry in 2013. The design was inspired by Elegant Grotesk,
a geometric sans-serif from 1928 and Granby, a Johnston-inspired humanist face from 1930.

VALUE REGULAR VALUE BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz abcdefghijkimnopqrstuvwxyz
1234567890 ()?”-l/E£@ 1234567890 ( )?.",-//£@

I
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2.6 Typography / Secondary The secondary typography is Univers. It should be used to This font offers an extended family of weights and widths
compose current text and all other functional types of text in order to cover a wide range of communications needs.
creation: Current text, information, dida and graphics, etc.

Univers

The typeface Univers is one of the greatest typographic achievements of the second half of the 20th century.
The typeface has the advantage of having a variety of weights which even combined give an impression of steadiness
and homogeneity. The clear, objective forms of Univers make this a legible font suitable for almost any typographic need.

UNIVERS LT 55 ROMAN UNIVERS LT 65 BOLD UNIVERS LT 57 CONDENSED
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz abcdefghijklmnopqrstuvwxyz abcdefghijklamnopgrstuvwxyz
1234567890 ( )2.",-l/E@ 1234567890 ( )2.”,-l/£@ 1234567890 ( )?.",-l/£@

UNIVERS LT 55 OBLIQUE UNIVERS LT 55 ROMAN UNIVERS LT 57 CONDENSED OBLIQUE
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMINOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz abcdefghijklmnopqgrstuvwxyz abcdefghijklmnopgrstuvwxyz
1234567890 ( )?2.”,-l/£@ 1234567890 ( )?.”,-1/£@ 1234567890 ( )?.”,-l/f@

|
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2.7 Grid System / Vertical We defined a universal layout grid. This will guarantee (reports, balance sheets and so on) to more dynamic
consistency and flexibility in designing and managing commercial or promotional materials.

different types of outputs, from corporate applications
Vertical format orientation

12 pt Baseline

Universal grid every format

format iso Height

One column grid

«———
L Title / Super / Statement / Big quotes
format iso Width
Two column grid
«———
CurrentText
Three column grid
«———
CurrentText
Six column grid
«———

SecondaryText / Dida / Info / Contact
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2.8 Grid System / Horizontal We defined a universal layout grid. This will guarantee (reports, balance sheets and so on) to more dynamic

consistency and flexibility in designing and managing commercial or promotional materials.
different types of outputs, from corporate applications

Horizontal format orientation

format iso Height

format iso Width

12 pt Baseline

Universal grid every format

One column grid Two column grid Three column grid Six column grid
Title / Super / CurrentText CurrentText Secondary Text /
Statement / Big quotes Dida / Info / Contact
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2.9 Logotype position The logo can live in 3 of 4 corners on a page depending
on the communications type as illustrated in the example below.

Top Left Logotype Top Right Logotype

L] L]
/ll m o ﬂ" m o
opening position (Cover literature) /" Ic Ilf n /" Ic Ilf n opening position (Stationery)

" ° Bottom Right Logotype
amplifon <

Signature position (Advertisment / Broadcast)

T
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2.10 A Seal Tha “A Seal” is a container shape. While the outline A series of initial executions of the “A” Seal permissable

must be always the same, different permutations in terms for use are referenced below.
of stripes design and patterns are allowed.

Classic “A Seal”

l

%\\\( ( //////yy
Y
\\\\\\\ m 50% OFF
lorem ipsum dolor

Permutations “A Seal” Particles Sit u I‘TIE't Can UEI'OI'
nos vita mea.

3 ‘“"l ra, o
L

]
-
I’*'
)

-
"
.
o
-
[
=
'

%
: . {
f
[
|
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2.11 A Seal Permutations of the design can help to diversify the graphic Permutation elements will be treated as key visuals to create
langage of the Brand, making it dynamic and surprising. consistency across many types of communications materials.

Key visual - Particle example Key visual - Soundwave example Key visual - Stripes example

m g e

o ...'.‘m_'.. sl el
e *-..,;

\

il
N

b
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2.12 Gradient Regardless of the proportions, the support and type of gradient
must be applied in alignment with the rules as laid out below.

Gradient model Gradient orientation rules

Start » End Regardless proportions of the support and the type of gradient must follow the rules below spelled

Orange Amplifon Red

I

Yellow Amplifon Red

Vertical orientation

Amplifon Red
on Bottom

Purple Amplifon Red

amplifon

Light green Amplifon Red

Horizontal orientation

Amplifon Red
on left side

Dark green Amplifon Red

amplifon

|
HUE N

o
<
o
E]

Amplifon Red

Diagonal orientation

Amplifon Red
on bottom left side

I
~N

@
=
o

Amplifon Red

amplifon

Pink Amplifon Red Amplifon logotype must be placed on the Red area of gradient
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Examples of actions to generate stripes permutations.

Basics Example of distortion stripes

[

T

amplifon



2.14 Particle texture Examples of actions to generate particles permutations.

Basics Example of distortion stripes

Stripes blend + Dash Line 01 02

cssescsessesscsscssscsss B . X Al
O S PR e 8 e s . .:
e o000 0000000000000 000 s K o ‘o0 o, . % ¢
cesscsscsscsscsscssssss IPCI SE SRY
® e 000 es00ccccccecc s ..'-".0’1'....:
...‘ l...ol
® “es o '.....'
.u"..' .’ .
Stripes Blend Dash Line + 04
Distort Roughen
LIIEN
: .
...: ..
..g.

|
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2.15 Toolbox Building the layouts, it will be possible to combine several Below you will find an initial toolbox of different elements
layers, in order to guarantee recognisability and impact. to be combined through layers.

Toolbox composition Toolbox example

Example 01
Gradient: Purple / Red

Background gradient .
Texture: Particle

Texture layer

Logo layer

amplifon

Example 02
Gradient: Purple / Red
Texture: Particle

amplifon

Example 03
Gradient: Orange / Red
Texture: Particle

amplifon

Example 04
Gradient: Blue / Red
Texture: Stripes

amplifon

* Amplifon logo can’t live on texture and stripes, but must be always positioned on red area of gradient.

X e o e
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2.16 Device rules Dimension can be different depending on supports. is half of the support.
In vertical formats, the area to be fulfilled with different layers In horizontal formats, it should be 3/8 of the support.

Vertical device container - Single page Horizontal device container - Single page

3/8x

1/2x

|
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2.17 Device rules Dimension can be different depending on supports.
On double page format, it's 1/8 of the support.

Vertical device container - Double page

1/8x

T
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2.18 Typography key visual

Particle Typography Style
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Use this style to make impactful key visuals for cover and campaign.

amplifon
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2.19 Typography key visual

Stripes Typography Style

7Z

S\
»
A\
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\
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A
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Use this style to make impactful key visuals for cover and campaign.
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N\
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2.20 Chart and graphic data The graph’s design has been developed to allow coexistence They can be generated using a series of digital files offered
with the rest of the elements of the visual identity. as a compendium to this guidelines document.

Line graph style Pie chart style

100

80 [—

60 [—

Column graph style Bar graph style
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2.21 Photographic Style

The aim

Our focus is to project a regained harmony,

in both one's personal and social life.

The imagery proposed must reference real life,
using a positive and constructive approach.

A luminous daily life that projects the carefree
easiness and small pleasures arising

from relationships with peers, events

and the surrounding environment.

Never posed or planned, but spontaneous.
Never impersonal, but always with

a recognizable point of view.
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2.22 Photographic style

Consumer target Points of view

Selective focus to create wings between subjects and A close-up on a subject or an action can support
backdrops, to give depth to the image and highlight details emotional engagement.
that may help in the story telling.

Color Interaction

One or two chromatic dominants can make imagery impactful. Audience should be emphatically involved, and to project this
The use of color is never through a filter, but always a focus exhibit people interacting in their everyday lives.
on a real element.
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3.1 Overview stationery size Here are examples of the proper proportions and correct
alignment for the Amplifon logo when applied to a stationary
system.

amplifon amplifon |

“ «

T Namo Sumame From: Name Sumame
Company. Name. Phone: 000000 000
i, ' @t I commodo lorom quis maximus hendreri. Nullam o fpsum
Jsuere psum. Suspendisse piacerat ibh uae lpsum ullmcorper, d semper Date  Aprile201 Fax 000 000 000 3suere lpsum. Suspendisse placeratbh viae psum ulamcorpe, d semper
purus. Gurabiur liuet ante magna, ac Sodales ipsum lsoreet d. Fusce non Fax 00000000000 Pages: 00 lpurs. Gurabiur aliuet ante magna, ac sodales ipsum laoreet d. Fusce non.
Name Surame Ploase repy o Imperciot ex 3, Uiricies mi Imperclot x 3, uincies mi
address Line 1 Name Sumame $a dalor dlor Donec et condimentum quam, ot lclus sapien. Phasalus sed cc: 0 8 colo dolor Donec et condimentum quam, o luctus sapien. Phaselus sed
acdress Line 2 address Line 1 Imassa matis, velvolipat metus effciur massa matts, velvolutpat metus effcur:
e ross Lne 2 Subject_ Subject Titl
iy, State Zip Code iy, State Zip Code

& pubinar aismod odio sit amet. molls maurs. Dono eu s a¢ posuere. {8 putinar,euismod odo it amet, mlls mauris. Donec au tlus 2c posuere,

rag it
Miano, 10 aprie 2016 v p Milano, 10 aprie 2016 »
ipsum.
Polntosque habiant morbi tisique sonectus et nolus {or auclor.Sed ac lorem viae o0 placerat rurum viae non ectus. Sed suscpit Pallntasaue habitant morbi it senectus o netus. o auctor. Sed ac orem viae leo placeratruirum viae non lecius. Sed susciplt
Dear Name, et Dear Name, et
cor, Bucior. dolor
P rat usto. Proin vananatis noque ogat massa malts, vo voulpal melus frat justo. Proin vanenatis noque ogel massa malts, vl volutpal metus
posuere, a somper posuere ipsu. ia semper
doior auet [ dolor aucor [
Curabiur X Fusce non Fusce non
a ot x 2, Ut S pubinar molis maurs. o o 3, ulices . {8 putinar,cuismod odo it amet, mlls matris. Donec eu telus 2 posuere.
clor etuct Phaselus sed dolor. ot uctus sapien. Phasallus sed
eratjusto. . it eratjusto rac it
Jsuere psum. Suspendisse piacera ibh viae lpsu ullmcorper, d semper 3suere Ipsum. Suspendisse placeratbh viae psum ulamcorpe, d semper
ol maus purus. Fusce non molls maurs. fpurs. Fusco non
impertiet ex a, ulricies mi. Imperd Jincies mi
piscing ol +a.door door. th Prasalus sad pi 8 dolor doi ey Paselius sad
posuere, &  conse ipsum. i sampor massa matt, velvoltpat metus effcur me psum door st amet, consecletur
doior auct Duis mi maurs, olor aucor o
Curabiur X Fusce non "
a ot x &, Ul b  placerat porta el ex . i b placeratporta
clor i Phaselus sed n dolor. ot uctus sapien. Phasellus sed n
eratjusto. Hies i, Ut cursus magna qus oo auctor,at pora justo varis. Maocenas & oratjusto s mi. Ut cursus magna quis leo aucor, at potajsto varius. Maocenas a
t {am. et lctus sapien. Phasellus sed erat justo. Proin venenats neque eget
rd e
Sincerly, Sincerty,

4 §uma nec sclersque wiputate. Praesentut fisus puvinar,auismod odo it
e posuere. r, eussmod adio st amet, molls mauts. Donec e telus ac posuere. e posuere. 1, evismod odio 5 amet. molls mauris. Danec eu tllus ac posuere.
Name Surmam: radipiscing e, Incommodo lorem quis maximus hendreri. Nullam non Name Sumame
ssuere

psum uradipiscing el In commodo lorem qus maximus hendrert. Nulam non ipsum
Tite por e

ipsum. Suspendisse placeratnih viae psum ulamcorpe, i samy 3suere ipsum. Suspendisse placerat nibh viae ipsum lamcorpe,d semper

ppiscing oit. In commodo loem guis maximus hendrer. Nulam non psum

piscig ol In commodo loem uis maximus hendrert. Nulam non psum
Jsuere psum. Suspenisse pacorat ibh ias ipsum ullmcorper, d semper

3suere ipsum. Suspendisse placerat ibh vilae psum lamcorpe, d semper

purus. Curabiur aliqut ante magna, ac sodales psum lacroetd. Fusce non urus. Curabiur aliqut ante magna, ac sodales ipsum laoroetd. Fusco non

Artns o
Gt Do o condmontr s st sape Prsaiosses $lr Do o conimantn e, L sapen s s
et v vttt o, Coaor st o v tparan. 22 T aomsnun cronma s o Gl

Arotions o i o et e imphon :

B B

[ T asnsnun crarna Bt Prvcy o ol st et s o I commo o s o o e i Bpata . Cahr s s g e sodaes 4ot

i et Soooono Tnevampionian (oo o S e

amnplifon ——
Block notes amplifon
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3.2 Letterhead / 1st sheet
(210x297 mm)

amplifon

Name Surname Please reply to:
address Line 1 Name Surname
address Line 2 address Line 1
address Line 3 address Line 2

City, State Zip Code City, State Zip Code

Milano, 10 aprile 2016
Pellentesque habitant morbi tristique senectus et netus.
Dear Name,

psum dolor sit amet, consectetur adipiscing elit. In commodo lorem quis maximus hendrerit. Nullam non ipsum
posuere, sodales leo posuere ipsum. placerat nibh vitae ipsum ullamcorper, id semper
dolor auctor. Sed ac lorem vitae leo placerat rutrum vitae non lectus. Sed suscipit commodo lacinia. Duis mi mauris,
pellentesque at sem at, placerat porta purus. Curabitur aliquet ante magna, ac sodales ipsum laoreet id. Fusce non
ante eu dolor condimentum placerat. In in felis consequat, imperdiet ex a, ultricies mi. Ut cursus magna quis leo
auctor, at porta justo varius. Maecenas a dolor dolor. Donec et condimentum quam, et luctus sapien. Phasellus sed
erat justo. Proin venenatis neque eget massa mattis, vel volutpat metus effcitur.

Pellentesque habitant morbi tristique senectus et netus et malesuada fames ac turpis egestas. Fusce lacinia uma nec
scelerisque vulputate. Praesent ut risus pulvinar, euismod odio sit amet, mollis mauris. Donec eu tellus ac posuere.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. In commodo lorem quis maximus hendrerit. Nullam non ipsum
posuere, sodales leo posuere ipsum. placerat nibh vitae ipsum ullamcorper, id semper
dolor auctor. Sed ac lorem vitae leo placerat rutrum vitae non lectus. Sed suscipit commodo lacinia. Duis mi mauris,
pellentesque at sem at, placerat porta purus. Curabitur aliquet ante magna, ac sodales ipsum laoreet id. Fusce non
ante eu dolor condimentum placerat. I in felis consequat, imperdiet ex a, ultricies mi. Ut cursus magna quis leo
auctor, at porta justo varius. Maecenas a dolor dolor. Donec et condimentum quam, et luctus sapien. Phasellus sed
erat justo. Proin venenatis neque eget massa matis, vel volutpat metus efficitur.

Sincerly,

Name Surname
Title

Amplifon S.p.A

Via Ripamonti, 133 T. +39 02 57 47 24 60 CFePRIVA info@amplifon.com
20141 Milano F +390257409594 0000000000 www.amplifon.com
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3.3 Letterhead / 2nd sheet
(210x297 mm)

“

psum dolor sit amet, consectetur adipiscing elit. In commodo lorem quis maximus handrerit. Nullam rion ipsum
posuere, sodales leo posuere ipsum. blacerat nibh vitae ipsum ullameorper. id semper
dolor auctor. Sed ac lorem vitae leo placerat rutrum vitae non lectus. Sed suscipit commodo lacinia. Duis mi mauris,
pellentesque 2t sem at, placerat porta purus. Curabitur aliquet ante magna, ac sodales ipsum laoreet id Fusce non
ante eu dolor condimentum placerat. In in felis cansequat, imperdist ex a, ultricies mi. Ut cursus magna quis leo
auctor, at porta justo varius. Mazcenas a dolor dolor. Donec et cordimentum quam, et luctus sapien. Phasellus sed
erat justo. Proin venenatis neque eget massa mats, vel volutpat metus efficitur.

Pellentesque hakitant morbi tristique senectus et netus et malesuzda fames ac turpis egestas. Fusce lacinia urna nec
scelerisque vulputate. Praesent ut risus pulvinar, eu/smod odio sit amet, mollis maufis. Donec eu tellus ac posuere

Lorem ipsum dolor sit amet, consectetur adipiscing lit. In commodo lorem quis maximus hendrerit. Nullam non ipsum
posuere, sodales leo dolor sit amet, adipiscing elit. In commodc lorem quis
maximus hencrerit. Nullam non ipsum posuere, sodales leo condi posuere ipsum. isse placerat nibh
vitae ipsum ullamcorper, id semper dolor auctor. Sed ac lorem vita2 leo placerat rutrum vitae non lectus, Sed suscipit
commodo lacinia| Duis mi maurjs, pellentesque at sam at, placeraf porta purus. Curabitur aliquet ante magna, ac
sodales ipsum laoreet id. Fusce non ante eu dolcr condimentum placerat. In in felis consequat, imperdiet ex a,
ultricies mi. Ut cursus magna quis leo auctor, at forta justo varius. Maecenas a dolcr dolor. Donec et condimentum
quam, et luctus sapien. Phasellus sed erat justo. Proin venenatis rieque eget massa mattis, vel volutpat metus
efficitur.

Pellentesque hatitant morbi tristique senectus et netus et malesuzda fames ac turpis egestas. Fusce lacinia urna nec
scelerisque vulputate. Praesent ut risus pulvinar, eulsmod odio sit amet, mollis mauris. Donec eu tellus ac posuere.

Lorem ipsum dolor sit amet, consectetur adipiscing &lit. In commodo lorem quis maximus hendrerit. Nullam non ipsum
posuere, sodales leo posuere ipsum. blacerat nibh vitae ipsum ullamcorper. id semper
dolor auctor. Sed ac lorem vitae leo placerat rutrum vitae non lectus. Sed suscipit commodo lacinia. Duis mi mauris,
pellentesque 2t sam at, placerat porta purus. Curabitur aliquet ante magna, ac sodales ipsum laoreet id. Fusce non
ante eu dolor cordimentum placerat. In in felis cansequat, imperdist ex a, ultricies mi. Ut cursus magna quis leo
auctor, at porta justo varius. Mazcenas a dolor dolor. Donec et cordimentum quam, et luctus sapien. Phasellus sed
erat justo. Proin venenatis neque eget massa mattis, vel volutpat retus effici psum dolor sit amet,

adipiscing elit. In commodo lorem quis maximus hendrerit. Nullam non ipsum posuere, sodales leo concimentum,
posuere ipsum. Suspendisse placerat nibh vitae ipstim ullamcorper, it semper dolor auctor. Sed ac lorem vitae leo
placerat rutrum vitae non lectus, S=d suscipit commodo lacinia. Duis mi mauris, pellentesque at sem at, placerat porta
purus. Curabitur aliquet ante magria, ac sodales psum laoreet id. ~usce non ante eu color condimentur placerat. In
in felis consequat, imperdiet ex a, ultricies mi. Ut cursus magna quis leo auctor, at porta justo varius. Mzecenas a
dolor dolor. Dcnec et condimenfum quam, et luctiis sapien. Phasellus sed erat justo. Proin venenatis neque eget
massa mattis, ve| volutpat metus efficitur.

Pellentesque habitant morbi tristique senectus et netus et malesuzda fames ac turpis egestas. Fusce lacinia uma nec
scelerisque vulputate. Praesent ut risus pulvinaP=llentesque habitant morbi tristique senectus et netus et malesuada
fames ac turpis egestas. Fusce lacinia umna nec scelerisque vulputate. Praesent ut fisus pulvinar, euismod odio sit
amet, mollis mauris. Donec eu tellus ac posuere. r, euismod odio sit amet, mollis maurs. Donec eu tellus ac posuere.

Lorem ipsum dolor sit amet, consectetur adipiscing &lit. In commodo lorem quis maximus hendrerit. Nullam non ipsum
posuere, sodales leo posuere ipsum. blacerat nibh vitae ipsum ullamcorper. id semper
dolor auctor. Sed ac lorem vitae leo placerat rutrum vitae non lectus. Sed suscipit commodo lacinia. Duis mi mauris,
pellentesque 2t s=m at, placerat porta ppiscing elit. |n commodo lorem quis maximus hendrerit. Nullam non ipsum
posuere, sodales leo posuere ipsum. blacerat nibh vitae ipsum ullamcorper. id semper
dolor auctor. Sed ac lorem vitae leo placerat rutrum vitae non lectus. Sed suscipit commodo lacinia. Duis mi mauris,
pellentesque 2t s2m at, placerat porta purus. Curabitur aliquet ante magna, ac sodales ipsum laoreet id. Fusce non
ante eu dolor cordimentum placerat. In in felis cansequat, imperdist ex a, ultricies mi. Ut cursus magna quis leo
auctor, at porta justo varius. Mazcenas a dolor dolor. Donec et cordimentum quam, et luctus sapien. Phasellus sed
erat justo. Proin venenatis neque eget massa mattis, vel volutpat metus efficitur.urus. Curabitur aliquet ante magna,
get massa mattis, vel volutpat metus efficitur.me.2 ipsum. Suspendisse placerat nibh vitae ipsum ullamcorper, id
semper dolor auctor. Sed ac lorem vitae leo placerat rutrum vitae non lectus. Sed suscipit commodo lacinia. Duis mi
mauris, pellenfesque at sem at, placerat porta purus. Curabitur aliquet ante magna, ac sodales ipsum laoreet id.
Fusce non ante eu dolor condimeritum placerat.
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3.4 Fax
(210x297 mm)

amplifon

To: Name Surname From: Name Surname
Company: Name Phone: 000 000 000
Date: Aprile 2016 Fax: 000 000 000
Fax: 00000000000 Pages: 00

CC: 00

Subject: Subject Title

Milano, 10 aprile 2016

Pellentesque habitant morbi tristique senectus et netus.

Dear Name,

psum dolor it amet, consectetur adipiscing elit. In commodo lorem quis maximus hendrerit. Nullam nion ipsum

posuere, sodales leo

placerat nibh vitae ipsum ullamcorper, id semper

posuere ipsum.

dolor auctor. Sed ac lorem vitae leo placerat rutrum vitae non lectus. Sed suscipit commodo lacinia. Duis mi mauris,
pellentesque at sem at, placerat porta purus. Curabitur aliquet ante magna, ac sodales ipsum laoreet id, Fusce non
ante eu dolor condimentum placerat. In in felis consequat, imperdiet ex a, ultricies mi. Ut cursus magna quis leo
auctor, at porta justo varius. Maecenas a dolor dolor. Donec et condimentum quam, et luctus sapien. Phasellus sed
erat justo. Proin venenatis neque eget massa mattis, vel volutpat metus efficitur.

Pellentesque habitant morbi tristique senectus et netus et malesuada fames ac turpis egestas. Fusce lacinia uma nec
scelerisque vulputate. Praesent ut risus pulvinar, euismod odio sit amet, mollis mauris. Donec eu tellus ac posuere.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. In commodo lorem quis maximus hendrerit. Nullam non ipsum

posuere, sodales leo

posuere ipsum.

placerat nibh vitae ipsum ullamcorper, id semper

dolor auctor. Sed ac lorem vita leo placerat rutrum vitae non lectus. Sed suscipit commodo lacinia. Duis mi mauris,
pellentesque at sem at, placerat porta purus. Curabitur aliquet ante magna, ac sodales ipsum laoreet id, Fusce non
ante eu dolor condimentum placerat. In in felis consequat, imperdiet ex a, ultricies mi. Ut cursus magna quis leo
auctor, at porta justo varius. Maecenas a dolor dolor. Donec et condimentum quam, et luctus sapien. Phasellus sed
erat justo. Proin venenatis neque eget massa mattis, vel volutpat metus efficitur.

Sincerly,

Name Surname

Title

Amplifon S.p.A

Via Ripamonti, 133

20141 Milano

T. +39 02 57 47 24 60
F 4390257409594

CFEePIVA info@amplifon.com
0000000000 www.amplifon.com

Privacy policy dolof sit amet, consettetur adipiscing elt. In commodo lorem quis maximus hendrerit. Nullam non ipsum posuere,
Sodales leo condimentum, posuere ipstim. Suspendisse placerat nibh vitag ipsum ullamcorper} id semper dolor auctar. Sed ac lorem
vitae leo placerat ruirum vitae non lectus.
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3.5 Business cards

(85x55 mm)
Primary business card Secondary business card
Front Front
Name Surname /4 l‘ Name Surname I.f
Vi
e amplifon
JobTitle second line JobTitle second line
T. +390200000000 T. +390200000000
F +390200000000 F +390200000000
M. + 39 000 00 00 000 M. + 39 000 00 00 000
name.surname @amplifon.com name.surname @amplifon.com
Amplifon S.p.A. Amplifon S.p.A.
Via Ripamonti, 133 Via Ripamonti, 133
20141 Milano 20141 Milano
Back
%A
4 )
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3.6 With compliments
(210x99 mm)

Amplifon S.p.A.

www.amplifon.com

T
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3.7 Badge
(85x55 mm)

amplifon amplifon

Nome Cognome
000000

Guest

T
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3.8 Envelope
(220x110 mm)

amplifon

Amplifon S.p.A.

Via Ripamonti, 133
20141 Milano

T
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3.9 Block notes
(148x210 mm)

Block notes Block notes

Amplifon S.p.A. Amplifon S.p.A.

2 . 3 .
s amplifon amplifon T,

T
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3.10 Slide structure The following is an example of how the content must be The indicated areas can be used, but they must not be modified.
structured in a PowerPoint slide. The content related areas can be changed.

- Title slide Arial Bold 28/32px
s Subtitle slide Arial Regular 28/32px

540 px

Content Area c

Footer Area —> 7 I'f Presentation title Arial Regular 18px 2016 Month 00 Pag. 1
:.‘mp I On Lorem ipsum sit amet © 2016 Amplifon S.p.a.

720 px

I
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3.11 Slide example
has to be structured in the slides.

The following are some examples of how the content

Please refer to these when structuring your presentation.

Title slide Arial Bold 28/32px
Subtitle slide Arial Regular 28/32px

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh|euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat.

Title paragraph

Ut wisi enim/ad minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commodo consequat.

H Presentation fifle Arial Rggular T8px 2076 Monthl 00 Pag
]
amplifon A naion Sz

Content Box
One Column

1 ]
amplifon

Chapter 03 amplifon © 2016_04_29 - Brand Manual

Title slide Arial Bold 28/32px
Subtitle slide Arial Regular 28/32px

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,

sed diam nonummy nibh|euismod
tincidunt ut laoreet dolore magna
aliquam erat volutpat.

Title secondary text layer
Quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip commodo.

amplifon e

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,

sed diam nonummy nibh|euismod
tincidunt ut laoreet dolore magna
aliquam erat volutpat.

Title secondary text layer
Quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip commodo.

[Tar T8px 076 Monthl 00 Pag
2016 Amplifon S.p.a,

Content Box

Two Columns



3.12 Slide example The following are some examples of how the content
has to be structured in the slides.
Please refer to these when structuring your presentation.

Title slide Arial Bold 28/32px Title slide Arial Bold 28/32px
Subtitle slide Arial Regular 28/32px Subtitle slide Arial Regular 28/32px

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,

sed diam nonummy nibh|euismod
tincidunt ut laoreet dolore magna
aliquam erat volutpat.

Ut wisi enim/ad minim veniam,
quis nostrud| exerci tation

L N Title secondary text layer | Title secondary text layer [Title secondary text layer
ullamcorper suscipit lobortis nisl

Quis nostrud exerci tation Quis nostrud lexerci tation Quis nostrud exerci tation

ut aliquip ex/ea commodo. ullamcorper suscipit lobortis| ullamcorper suscipit lobortis ullamcorper suscipit lobortis
nisl ut aliquip|commodo. nisl ut aliquip/commodo. nisl ut aliquip/commodo.
amplifon oo o ome [ oo Amton 02 amplifon E oisammion o o
I L . I
Content Box Content Box
Two Columns Three Columns

Chapter 03 amplifon © 2016_04_29 - Brand Manual %"mpllfOﬂ



3.13 Slide graph example The following are some examples of how the content
has to be structured in the slides.
Please refer to these when structuring your presentation.

Chapter 03

Slide column chart Arial Bold 28/32px
Subtitle slide Arial Regular 28/32px

Slide pie chart comparison
Subtitle slide Arial Regular 28/32px

01. Title chart Arial Regular 9/14 pt 02. Title chart Arial Regular 9/14 pt 03. Title chart Arial Regular 9/14 pt

B

4
4

15 16.6 16.6
16.6 16.6 16.6 16.6
.
0
wamplifon «amplifon

Slide line chart | Arial Bold 28/32px
Subtitle slide Arial Regular 28/32px

071.Title chart Arial Regular 9714 pt Lorem ipsum dolor sit amet, consectetuer
adipiscing elit

nostrud exerci tation ullamcorper

sed diam nonummy nibh euismod tincidunt
70 ut faoreet dolore magna atiquam erat

50 volutpat.

Lorem ipsum dolor sit amet, consectetuer
40 adipiscing elit, nostrud exerci tation
ullamcorper sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat.

Slide bar chart with text
Subtitle slide Arial Regular 28/32px

01.Title chart Arial Regular 9714 pt Lorem ipsum dolor sit amet, consectetuer
adipiscing elit]
nostrud exercj tation ullamcorper
sed diam nonummy nibh euismod tincidunt
utlaoreet dolore magna aliquam erat
volutpat.

Ut wisi enim ad minim veniam, lquis nostrud
exerci tation ullamcorper mcarper

sed diam nonummy nibh euismod tincidunt
ut laoreet dolore magna suscipit lobortis nisl
ut aliquip exerci tation ullamcorper mcorper

sed diam nonummy nibha
umplifon amplifon
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04 Advertising (Print and retail)

Following is the new advertising format developed for the amplifon look & feel.

4.1 Overview Adv size. 410 Adv (double page).
4.2 Adv format Structure. 4.11 Overview Adv landscape size.
4.3 Adyv structure (A4 size / Horizontal). 4.12 Landscape photographic format

Grid structure.
4.4 Adv (A4 size / Horizontal).
4.13 Landscape photographic format.
4.5 Adyv structure (A4 size / Vertical).
4,14 Landscape toolbox format

4.6 Adv (A4 size / Vertical). Grid structure.
4.7 Adyv structure (Poster size / 50x70 cm). 4,15 Landscape toolbox format
4.8 Adyv (Poster size / 50x70 cm). 4,16 Landscape toolbox format

Grid structure.
4.9 Adv structure (double page).
4.17 Landscape toolbox format.

|
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4.1

Overview Adyv size

Lorem ipsum

dolor sit amet,
consectetur.

50% OFF

lorem ipsum dolor
sit amet conqueror
nos vita mea.

(s00aaa 22

amplifon

Examples of advertising application formats in the toolbox hierarchies for each size type.
illustrating the relationship between typographic layout

® Lorem ipsum

“8 dolor sit amet,

consectetur
adipiscing elit.

(swoaiaa)  apnplifon

Lorem ipsum
dolor sit amet,
consectetur.

( g0 4aa aaa)

amplifon

amplifon
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The logo is always inscribed in the toolbox device, based on the logo size.The body of the text is set to multiples

4.2 Adv format Structure
on the right of the format. Proportions of other elements are of 4, except for those below 8 pt.

amplifon.it

Headline D, Lorem ipsum
dolor sit amet, oA R
consectetur.

Bodycopy < 5
Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Fusce tempus tempus metus non vulputate, phasellus finibus
tempus nullam, fusce tempus tempus metus consectetur.
Phasellus finibus risus a odio tempus tempus nullam lorem,
tempus nullam, fusce tempus tempus metus consectetur.
N § SRR | NN SO
i e (swasas)  amplifon lif | x
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4.3 Adv structure Example of how all information elements must live within the
(A4 size / horizontal) format structure. The toolbox position is set and not to be
modified. The height of the toolbox device is 3/8 of the support.

Headline L H amplifon.it Website
< - orem ipsum | emotend —
Value Bold . o Univers LT Std
oy O
- dolor sit amet, | 45 ight 8
consectetur.
Bodycopy < 5 3/8 X
Lorem ipsum delor sit@met, conséctetur adipiscing elit:
e LT Fams Pt oo s oo cop Aoty 3
45 light 8 pt itepbregton vkl St .
Leaal text LT .
egal tex — (i)  amplifon
Univers LT Std
45 Light 5 pt

X e e e
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4.4 Adv
(A4 size / horizontal)

Chapter 04

Lorem ipsum
dolor sit amet,
consectetur.

c Nummcnnuno

amplifon © 2016_04_29 - Brand Manual

amplifon.it

Iioy o

amplifon

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. Aenean commodo ligula eget dolor.
Aenean massa. Cum sociis natogue penatibus et
magnis dis parturient montes, nascetur ridiculus
mus. Donec quam felis, ultricies nec, pellentesque

eu, pretium quis, sem.

Nulla consequat massa quis enim. Donec pede
justo, fringilla vel, aliquet nec, vulputate eget, arcu.
In enim justo, thoncus ut, imperdiet a, venenatis
vitae, justo. Nullam dictum felis eu pede mollis
pretium. Integer tincidunt. Cras dapibus. Vivamus
elementum semper nisi. Aenean vulputate eleifend
tellus. Aenean leo ligula, porttitor eu, consequat
vitae, eleifend ac, enim. Aliquam lorem ante,
dapibus in, viverra quis, feugiat a, tellus. Phasellus
viverra nulla ut metus varius laoreet. Quisque
rutrum. Aenean imperdiet,

Etiam ultricies nisi vel augue. Curabitur ullamcorper
ultricies nisi. Nam eget dui. Etiam rhoncus.
Maecenas tempus, tellus eget condimentum
rhoncus, sem quam semper libero, sit amet
adipiscing sem neque sed ipsum. Nam quam nunc,
blandit vel, luctus pulvinar, hendrerit id, lorem.
Maecenas nec odio et ante tincidunt tempus
Donec vitae sapien ut libero venenatis faucibus.
Nullam quis ante. Etiam sit amet orci eget eros
faucibus tincidunt. Duis leo. Sed fringilla mauris sit
amet nibh. Donec sodales sagittis magna.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. Aenean commodo ligula eget dolor.
Aenean massa. Cum sociis natoque penatibus et
magnis dis parturient montes, nascetur ridiculus
mus. Donec quam felis, ultricies nec, pellentesque
eu, pretium quis, sem. Nulla consequat massa quis
enim. Donec pede justo, fringilla vel, aliquet nec,
vulputate eget, arcu. In enim justo, rhoncus ut,
imperdiet a, venenatis vitae, justo. Nullam dictum

felis eu pede mollis pretium. Integer tincidunt. Cras

dapibus. Vivamus elementum semper nisi. Aenean
vulputate eleifend tellus. Aenean leo ligula, porttitor
eu, consequat vitae, eleifend ac, enim. Aliquam
lorem ante, dapibus in, viverra quis, feugiat a,
tellus. Phasellus viverra nulla ut metus varius
laoreet. Quisque rutrum. Aenean imperdiet. Etiam
ultricies nisi vel augue. Curabitur ullamcorper
ultricies nisi. Nam eget dui. Etiam rhoncus.
Maecenas tempus, tellus eget condimentum
thoncus, sem quam semper libero, sit amet
adipiscing sem neque sed ipsum.

Nam quam nunc, blandit vel, luctus pulvinar,
hendrerit id, lorem. Maecenas nec odio et ante
tincidunt tempus. Donec vitae sapien ut libero
venenatis faucibus. Nullam quis ante. Etiam sit
amet orci eget eros faucibus tincidunt. Duis leo.

Sed fringilla mauris sit amet nibh.

Donec sodales sagittis magna.

Curabitur ullamcorper ultricies nisi. Nam eget dui.
Etiam rhoncus. Maecenas tempus, tellus eget
condimentum rhoncus, sem quam semper libero,
sit amet adipiscing sem neque sed ipsum. Nam
quam nunc, blandit vel, luctus pulvinar, hendrerit id,
lorem. Maecenas nec odio et ante tincidunt
tempus. Donec vitae sapien ut libero venenatis
faucibus. Nullam quis ante. Etiam sit amet orci
eget eros faucibus tincidunt. Duis leo.

Sed fringilla mauris sit amet nibh.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. Donec quam felis, ultricies nec,
pellentesque eu, pretium quis, sem. Nulla
consequat massa quis enim. Donec pede justo,
fringilla vel, aliquet nec, vulputate eget, arcu. In
enim justo, rhoncus ut, imperdiet a, venenatis

vitae, justo




4.5 Adv structure Example of how all information elements must live within toolbox device is not to be modified. This device is 1/2 of the
(A4 size / vertical) the format structure. The toolbox position is set and not to support wide and is hooked to the column located nearer to half
be modified. On A4 size vertical formats, the position of the of the support to order to respect the layout grid.

Lorem ipsum
dolor sit amet, « . Headiine

consectetur Velue Bold

d o o . l 0 36 pt
adipiscing elit.
Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Fusce tempus tempus metus non vulpitate, phasellus finibus
tempus nullam, fusce tempus tempus metus consectetur. <« BOdchpy
Phasellus finibus risus a odio tempus tempus nullam loren, .
tempus nulam, s tompus tompus metus consectet: Univers LT Std
Fusce tempus tempus metus non vulputate, phasellus finibus. .
tempus nullam, fusce tempus tempus metus consectetur. 45 |Ig ht8 pt

amplifon.it )
Website

r & <«

ISy D Univers LT Std
45 light 8 pt

ePvap— .

(swamm) gmplifon

‘‘‘‘‘‘ - i <« Legal text
Univers LT Std
45 Light 5 pt

12X

X e e e
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4.6 Adv
(A4 size / vertical)

Lorem ipsum
dolor sit amet,
consectetur
adipiscing elit.

tempus tempus metus non vulputate, phasellus finibus

s finibus risus a odio tempi

pus nullam, fusce tempus tem;

tempus tempus metus non vulputate, phasellt
nullam, fusce tempus temy tus cons

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. Aenean commodo ligula eget dolor.
Aenean massa. Cum sociis natogue penatibus et
magnis dis parturient montes, nascetur ridiculus
mus. Donec quam felis, ultricies nec, pellentesque

eu, pretium quis, sem.

Nulla consequat massa quis enim. Donec pede
justo, fringilla vel, aliquet nec, vulputate eget, arcu.
In enim justo, thoncus ut, imperdiet a, venenatis
vitae, justo. Nullam dictum felis eu pede mollis
pretium. Integer tincidunt. Cras dapibus. Vivamus
elementum semper nisi. Aenean vulputate eleifend
tellus. Aenean leo ligula, porttitor eu, consequat
vitae, eleifend ac, enim. Aliquam lorem ante,
dapibus in, viverra quis, feugiat a, tellus. Phasellus
viverra nulla ut metus varius laoreet. Quisque
rutrum. Aenean imperdiet,

Etiam ultricies nisi vel augue. Curabitur ullamcorper
ultricies nisi. Nam eget dui. Etiam rhoncus.
Maecenas tempus, tellus eget condimentum
rhoncus, sem quam semper libero, sit amet
adipiscing sem neque sed ipsum. Nam quam nunc,
blandit vel, luctus pulvinar, hendrerit id, lorem.
Maecenas nec odio et ante tincidunt tempus
Donec vitae sapien ut libero venenatis faucibus.
Nullam quis ante. Etiam sit amet orci eget eros
faucibus tincidunt. Duis leo. Sed fringilla mauris sit
amet nibh. Donec sodales sagittis magna.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. Aenean commodo ligula eget dolor.
Aenean massa. Cum sociis natogue penatibus et
magnis dis parturient montes, nascetur ridiculus
mus. Donec quam felis, ultricies nec, pellentesque
eu, pretium quis, sem. Nulla consequat massa quis
enim. Donec pede justo, fringilla vel, aliquet nec,
vulputate eget, arcu. In enim justo, rhoncus ut,
imperdiet a, venenatis vitae, justo. Nullam dictum

felis eu pede mollis pretium. Integer tincidunt. Cras

dapibus. Vivamus elementum semper nisi. Aenean
vulputate eleifend tellus. Aenean leo ligula, porttitor
eu, consequat vitae, eleifend ac, enim. Aliquam
lorem ante, dapibus in, viverra quis, feugiat a,
tellus. Phasellus viverra nulla ut metus varius
laoreet. Quisque rutrum. Aenean imperdiet. Etiam
ultricies nisi vel augue. Curabitur ullamcorper
ultricies nisi. Nam eget dui. Etiam rhoncus.
Maecenas tempus, tellus eget condimentum
thoncus, sem quam semper libero, sit amet
adipiscing sem neque sed ipsum.

Nam quam nunc, blandit vel, luctus pulvinar,
hendrerit id, lorem. Maecenas nec odio et ante
tincidunt tempus. Donec vitae sapien ut libero
venenatis faucibus. Nullam quis ante. Etiam sit
amet orci eget eros faucibus tincidunt. Duis leo.

Sed fringilla mauris sit amet nibh

Donec sodales sagittis magna

Curabitur ullamcorper ultricies nisi. Nam eget dui
Etiam rhoncus. Maecenas tempus, tellus eget
condimentum rhoncus, sem quam semper libero,
sit amet adipiscing sem neque sed ipsum. Nam
quam nunc, blandit vel, luctus pulvinar, hendrerit id,
lorem. Maecenas nec odio et ante tincidunt
tempus. Donec vitae sapien ut libero venenatis
faucibus. Nullam quis ante. Etiam sit amet orci
eget eros faucibus tincidunt. Duis leo.

Sed fringilla mauris sit amet nibh.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. Donec quam felis, ultricies nec,
pellentesque eu, pretium quis, sem. Nulla
consequat massa quis enim. Donec pede justo,
fringilla vel, aliquet nec, vulputate eget, arcu. In
enim justo, rhoncus ut, imperdiet a, venenatis

vitae, justo

Chapter 04
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4.7 Adyv structure
(Poster size / 50x70 cm)

Headline
Value Bold
80 pt

Bodycopy
Univers LT Std
45 light 20 pt

Offer text
Value Bold
160 pt

Offer copy
Value Bold
80 pt

Legal text
Univers LT Std
45 light 8 pt

Example of how all information elements must live within
the format structure.

Lorem ipsum
dolor sit amet,
consectetur.

Lorem ipsum dolor sit amet, consecteturadipiscing elit.
Fusce tempus tempus metus non vulputate, phasellus finibus
tempus nullam, fusce tempus tempus metus consectetur.
Phasellus finibus risus a odio termpus tempus nullam lorem,
tempus nullam, fusce tempus tempus metus consectetur.

50% OFF

lorem ipsum dolor
sit amet conqueror
nos vita mea.

c NUMERO GRATUITO-

amplifon

The toolbox position is set and not to be modified,
while headline positions are variable.

< 3 Website
Univers LT Std

45 light 20 pt

Chapter 04
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4.8 Adv
(Poster size / 50x70 cm)

Chapter 04

Lorem ipsum
dolor sit amet,
consectetur.

r adipiscing elit.

ate, phasellus finibu:
tempus metus consecte
empus tempus nt
tempus metus.

50% OFF

lorem ipsum dolor
sit amet conqueror
nos vita mea.

c NUMERO GRATUITO-

amplifon © 2016_04_29 - Brand Manual
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4.9 Adv structure The double page has its own format for internal personalisation
(double page) of printed materials. This layout simplifies reading.

Lorem |

Headline —» | ]
Value Bold
from 36 pt Y
to 104 pt

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce tempus tempus metus non T
Bodycopy . > vulputate, phasellus finibus tempus nullam, fusce tempus tempus metus consectetur. Phasellus

finibus risus a odio tempus tempus nullam lorem, tempus nullam, fusce tempus tempus metus
Univers LT Std consectetur Lorem ipsum dolor sit amet, consectetur adipiscing elit.
45 light 8 pt
Website NUMERO GRATUITO °

> amplifonit | 1 0 W & 800444 444 wmp | on 1/8 X

Univers LT Std
45 light 8 pt

5 Legal text

Univers LT Std
45 light 5 pt

Chapter 04 amplifon © 2016_04_29 - Brand Manual ﬂ/.ﬂmpllfon



4.10 Adv
(double page)

amplifon.it | ] B W & ; %"mplifon

X e o e
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4.1

Overview Adv landscape size

Lorem ipsum
dolor sit amet.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce tempus metus

non. Tempus nullam, fusce tempus metus consectetur. Phasellus finibus risus

a odio tempus. Phasellus finibus risus a odio tempus. Fusce tempus tempus
ectetur. Consectetur adipiscing elit, phasellus finibus risus a odio.

Lorem ipsum
dolor sit amet,
consectetur.

amplifon

amplifon.it | K Yy D

amplifon.it

oy o

amplifon

amplifon

Chapter 04
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Example of how all the elements must be combined

4.12 Landscape photographic
in the format. The toolbox position is set and un-modifiable.

format Grid structure

Website
Univers LT Std l

45 light 24 pt

\I-/Iaelii“;;d — = Lorem ipsum limp,nfo:;
dolor sit amet,
consectetur.

amplifon

Legal text c >
Univers LT Std

45 light 12 pt
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4.13 Landscape
photographic format

Lorem ipsum
dolor sit amet,

consectetur.

amplifon

|
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Example of how all information elements must live within

4.14 Landscape toolbox format
the format structure. The toolbox position is set and not to be

Grid structure

modified.
Website
Univers LT Std
45 light 24 pt l
4 amplifon.it
- Lorem ipsum —
Value Bold novo

dolor sit amet.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce tempus metus
non. Tempus nullam, fusce tempus metus consectetur. Phasellus finibus risus

Bodycopy o >
a odio tempus. Phasellus finibus risus a odio tempus. Fusce tempus tempus cwnmcwww:] °
Phaseﬂu: \erﬁm ipsum dolor sit amet, consectetur adipiscing. Fusce tempus. sllu m m m m p I Ifo n

Univers LT Std metus consectetur. Consectetur adipiscing elit, phasellus finibus risus a odio. I H R e T

45 light 24 pt

. Legal text

Univers LT Std
45 light 12 pt
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4.15 Landscape toolbox format

amplifon.it

Lorem ipsum 70
dolor sit ame

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce tempus metus
non. Tempus nullam, fusce tempus metus consectetur. Phasellus finibus risus

a odio tempus. Phasellus finibus risus a odio tempus. Fusce tempus tempus cwwmmww I.f
Phaselus ore ’ M
: ehosndsnd wonpliron

metus consectetur. Consectetur adipiscing elit, phasellus finibus risus a odio.

Chapter 04 amplifon © 2016_04_29 - Brand Manual amplifon



4.16 Landscape toolbox format Example of how all information elements must live within
Grid structure the format structure. The toolbox position is set and not to be
modified.

amplifon.it | [ £] Yy D

(800 422 24a] amplifon

T_, Legal text T_, Legal text

Univers LT Std Univers LT Std
45 light 28 pt 45 light 12 pt

.
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4.17 Landscape toolbox format

amplifon.it | K B ¥ @ n ‘ %ﬂlmp|if0n

X e o
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05 Literature system

The main ingredients necessary to create a consistent corporate literature system are illustrated in the
following section of the brand manual. Various examples of spreads are also shown for future reference.

5.1 Grid system structure. 5.4 Layout examples.
5.2 Cover system Grid. 5.5 Layout examples / Consumer.
5.3 Column Grid. 5.6 Layout examples / Medical.

|
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5.1 Grid system structure To regulate the whole identity system, a basic grid has been
defined in terms of baseline, to include proportions between
the margins and columns.

10mm
1
12 pt B line '
Universal grid
every format
A4/ A5
Slze
10mm [
L
10mm

T
Chapter 05 amplifon © 2016_04_29 - Brand Manual amplifon



5.2 Cover system Grid

Logo position

Visual

Logo position

——

o

amplifon

Consumer

target

Medical
target

amplifon

orem
ipsum

Jolor sit

dipiscing o, Pollentosque.
m. Praesont porta, maurls it

amplifon

Cover title
lorem ipsum

Lorem ipsum dolorsit amet, consectetur o
im quis pollontesque formentur

cing elit.Pollentosque
blandit ipsu sont porta, mauris sit

Chapter 05
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5.3 Column Grid The layout grid is based on a 6 column structure in order to
simplify the combinations of different text blocks in order to
infuse printed materials with a sense of dynamism.

One column grid D —
Title / Super /

Statement / Big quotes

Two column grid G
CurrentText

Three column grid «—

CurrentText

Six column grid D —
SecondaryText / Dida /
Info / Contact

|
Chapter 05 amplifon © 2016_04_29 - Brand Manual ampllfon



5.4 Layout examples Examples of interior layout, use of titles
and typographic hierarchy.

Chapter 05 amplifon © 2016_04_29 - Brand Manual ﬂmpllfon



5.5 Layout examples / Consumer

Lorem ipsum Lorem

ipsum dolor

Lorem ipsum dolor

Aperumauae la dolorum quidio voluptus re nobit anis molorit atument eaque venimperum quam Aperumauae la dolorum quidio voluptus re nobit anis molorit atument eaque venimperum quam

experruntem eur facius nonest et odis esecum Volo es maionse quunt, consequid que pra dolore experruntom eurm facius nonest et odis esecum Volo es maionse quunt, consequid que pra dolore

consequ ationse quiscip ienduci enienih icimi, assitia volest est hil molor re litate vid que nobitatur consequ ationse quiscip enduci enienih icimi, assitia volest est hil molor re litate vid que nobitatur

anihic te dolupta sit sitatatis porerfe rmatem non re quae nus alisci volorerum enem. anihic te dolupta sit statatis porerfe matem non re quae nus alisci volorerum anem e e

laboreh eniil illaut P voluptat, laboreh enihill acercita velitem andebit archic to illaut, Maionsequo que et estrum voluptae susam voluptat, sy il A
1 oceus, o - . iciend ioritern fugiassime

archillant, coreris derchitiatur aut quodit inum parchic iendant plab ium facienirmi archillant, coreris derchitiatur aut quodit inum parchic iendant plab ium facienirmi.

Lorem ipsum dolor

Ostrum re dolt

anis molorit atument eaque venimperum quam

Lorem _ »
ipsum dolor : e

rru piciend fori

sit amet. : :

anis molorit atument eaque

venimperum quam volo es maionse

optur mi, odita velatur,

Lorem ipsum dolor

acipsapiento delignate quo eum di
e Ostrum re doles as
volossit ratur, cum quatias voluptios. Ostrum re doles as acipsapiento
delignate quo eum di optae
Epta si dolor it illam quibusar, Volessitate cus, nust, sus aut
n aborem imos nonsequi exceperorrum faceas vellbus.
us, nust, sus aut exceperorrum optur mi, odita vellatur,
faceati velibus ate cus, nust, sus aut
optur mi, odita vellatur,
atize voluptios, ate cus,
rrum faceati

quunt, consequid que pra dolore opta
assitia volest est hil molor e litate.
vid que nobitatur quae nus alisci
volorerum enem.

nsequo que et estrum voluptae.
susam voluptat Niniliat autemporum

experfere magnimp voluptatum

excerru piciend ioritern fugiassime
parchic fendant plab ium facienirmi.

optur mi, odita vellatur,

ratur, cum quatiae voluptios. Lorem ipsum dolor

Epta si dolor st llam quibusa,

officiam aborem imos nonsequi, Ostrum re doles as acipsapiento

ato cus, nust, sus aut exceperorrum optae.
eati velibus sus aut

ratur, cum quatiae voluptios.
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Chapter 05

5.6 Layout examples / Medical

Lorem ipsum.
Dolor sit, amet.

Fugitati suntiorita que nonsequis isitaten aditin
pla voluptatis sundis ma secusam sits dis dolupienit

et faccuscid moles ulparchic tet dolor sequi

Epta si dolor sitllam quibusam, officiam aborem

imos nonsequi omnissuntis doluptat accupta

cullici atemposto minus vendis volumet. F

Molupta ssincimus et verisse quatis eaqui occum reptio.

doluptatio. Et ut aut voles seque et volupta is prat alitaio.

Lorem
ipsum dolor.

Ostrum re doles as acipsapiento
delignate quo eum di optae consernat

exceperormum facosivelius o ct )
aptur i, o valatur ul valstion
ot e auaoe volupuos.

Epta si dolor st illam quibusam,
officiam aborem imos nonsequi
omnissuntis doluptat accupta cullici
atemposto minus vendis volumet.

%08

Lorem ipsum.
Dolor sit, amet.

Fugitati suntiorita que nonsequis sitatem aditin pla
Voluptatis sundis ma secusam sits dis dolupienit ot
faccuscid moles ulparchic tet dolor sequi.

pta i dolor st lam quibusam, officiam aborem imos
nonsequi omnissuntis doluptat accupta cullci atemposto
minus vendis volumet,

Molupta ssincimus et verisse quatis saqui oceun reptio
‘omnis ipsa asi blaborp oreperc hitate vel ime esciis
delicis et qui dolorib usciist iisimporest, lto ruptae

Lorem
ipsum dolor.

Ostrum re doles as acipsapiento
delignate quo eum di optae consernat
Volessitate cus, nust, sus aut
‘exceperorrum faceati velibus re ot
optur mi, odita vellatur, qui velistion
atur, curn quatiae voluptios.

Epta si dolor sit llam quibusam,
officiam aborem imos nonsequi
‘omnissuntis doluptat accupta cullici
atemposto minus vendis volumet.

o 105
%05

amplifon © 2016_04_29 - Brand Manual

Lorem
ipsum dolor.

Fugitati suntiorita que nonsequis isitatem aditin pla

Fugitati suntiorita que nonsequis sitatem aditin pla

faccuscid sequi
Epta si dolor it llam quibusam, officiam aborem
Epta si dolor sit fliciam aby nonsequi ta cullci
nonsequi ta cullci
s vendis eaqui occum asi

eaqui occum reptio omnis ipsa asi blaborp oreperc:
vel ime esciis delicis ot qui dolorib usciist isimporest,
Frupta nam, que volupta temauam e ltem rem.

vel ime esciis delicis et qui dolorib usciist isimporest,
illito rruptae nam, que volupta temauam ea ilitem rem.

e volupta rem.
Epelloracto cumet mi, cus ma il magnimin nonsequ

ma il magnimin nonsequ
ideligenet voluptation poreper ibusant eum sin et volum

porep:
nonsequis isitatem aditin pla voluptatis sundis ma

auid ut ma q aui volest.

tet dolor sequi

Epta si dolor fhiciam aby

Ulliae reic to dolore
Voluptatur, il enienimus autaestiaspe parchiciam et
Volupta tiasperum fuga. Ossundi aut hicabor emaquos

nonsequi cullci

lupit, seq exerum intorep

minus vendis volumet molupta ssincimus et verisse

quid ut ma quam et volori ratur aut autaqui volest
esequam dolenda num, it ot et elestotate necus erac.
Te vollori velecaboria num sequodit vent volupta.

Optatem suntion sendus et offictorest abor sam que.

voluptatis sundis ma secusam sitis dis dolupienit ot
faccuscid moles ulparchic tat dolor sequi.

Epta si dolor it llam quibusam, officiam aborem
nonsequi omnissuntis doluptat accupta cullci

minus vendis volumet molupta ssincimus et verisse
aqui occum reptio omis ipsa asi blaborp oreperc
Vel ime esciis delicis ot qui dolorib uscilst isimporest,
esequam dolenda num, it ot et elestotate necus erac.
Te vollori velecaboria num sequodit vent volupts.
quam expercient ot properspero core nonecus.

Busam idebis dolorun tiundem receatet quia volupta,

hit fac quid ut ma quam et volori
ratur aut autaqui volest esequam dolenda num, vit et et
elestotate necus erae.

Lorem
ipsum dolor

Lorem ji
dolor sit amet
consectetuer.

« Etlaccatus doluptatia volupta volorio
nsendbis eossum untendant in ere dolorios
inti cus, omni dis nimus, sus sunto et
earchilis eossu
ovid pera dem cusdae sequi

a volorep erfernatqui officati omnime

am lab imus.

n ropudac. lcaest enient ut
velluptiur? Qui delit vellaborem verunt

Voluptatet et mos saperuntus modipsa

ndanim doles deliquia est alibus acere.

Lorem ipsum dolor.

Fugitati suntiorita que nonsequis sitatem aditn pla

Lorem ipsum
dolor sit amet
consectetuer.

laceatus doluptatia volupta volorio
andebis cossum untendant in ere dolorios
mni dis nimus, sus sunto ot

[P pT—
equiatia volorep erfernatqui officati
nosam lab imus

ntisin repudas. lcaest enient ut

Voluptatet et mos saperuntus mod
anim doles deliquia est al

faccuscid moles ulparchic tet dolor sequi.
Epta si dolor st ilam quibusam, officiam aborem

Fugitati suntiorita que nonsequis sitatem aditin pla

faccuscid moles ulparchic tet dolor sequi.
Epta si dolor sitllam quibusam, officiam aborem

minus vendis volumet molupta ssincimus et verisse
aqui occum reptio omis ipsa asi blaborp oreperc
vel ime esciis del

minus vendis volumet molupta ssincimus ot verisse
‘eaqui occum reptio omis ipsa asi blaborp oreperc

ilito rruptae nam, que volupta temquam ea litem rem.

to cumet mi, cus ma il magnimin nonsequ
ideligent voluptation poreper ibusant eum sin ot volum
quid ut ma quam et volori fatur aut autaqui volest.

Uliize sin etum eruptae consedicia sim reic to dolore

udipsamus cos ot hit faciatus volupta sum int.

vel
ilito rruptae nam, que volupta temquar e litem rem.

Epellorecto cumet mi, cus ma il magnimin nonsequ
ideligenet voluptation poreper ibusant eum sin et volum
quid ut ma quam et volori ratur aut autaqui volest.

Uliige sin etum eruptae consedicia sim reic to dolore
voluptatur, il enienimus autasstiaspe parchiciam et
Volupta tiasperum fuga. Ossundi aut hicabor emquos
volupit, seque viducim quae cus eum exerum intorop.
udipsamus eos et hit faciatus volupta sum int.

ot
vent aut quia dolor rae eossum nobissus.

ptur rept
vent aut quia dolor ra eossum nobissus.
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06

Digital Marketing

Following is the new advertising format developed for the amplifon look & feel.

6.1 Banner typology. 6.10 Banner toolbox overview.
6.2 Overview of banner sizes. 6.11 Skin costruction.

6.3 Banner overview (Logo position). 6.12  Skin.

6.4 Banner overview (Call to action size). 6.13 DEM format.

6.5 Animation frame toolbox.

6.6 Typography system.
6.7 Animation frame typography.
6.8 Images Crop.

6.9 Don’ts.

Chapter 06
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6.1 Banner typology There are two different banner formats: static and dynamic. Step 1: Visual / Brand
The use of each format depends on the specific area to be Step 2: Visual / Headline / Brand
covered and on the communication goal. Step 3: Call to action + Brand
Dynamic banners are animated in three steps:

Static Dynamic Step |

Step 2

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

amplifon

Step 3

scopri il NUOVO Sito
Amplifon e prenota

amplifon

un test dell'udito gratuito.

amplifon
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6.2 Overview of banner sizes Different sizes can cover specific communication issues arising horizontal or vertical - is thought to express only headlines
from Digital marketing activities. For all the sizes, you can use or call to actions. In this case, infact, the use of cropped images
both dynamic or static formats. The use of Landscape formats - would result too extreme and not impactful.

lorem is
ipsum
dolor

sit amet
conqueror

q A Lorem ipsum .
Lorem ipsum dolor sit amet, - Lorem ipsum

consectetur adipiscing elit. .
dolor sit amet,

amplifon consectetur
adipiscing elit.
Lorem ipsum dolor
amplifon amplifon sit amet condectur
adipiscing elit.

amplifon Lorem ipsum dolor sit amet amplifon
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6.3 Banner overview Overview on logo positioning across different formats.
(Logo position)

amplifon

amplifon amplifon

amplifon amplifon

X e e e
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6.4 Banner overview Call to action button positiong schematic across different banner
(Call to action size) formats.

D
amplifon Gl

amplifon

X

amplifon amplifon (D amplifon
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6.5 Animation frame toolbox For dynamic banners, the animation is built in a schematic particles). The animation scheme works on contraction
based on the graphic toolbox elements (gradient+texture Vs expansion.

Frame | Frame 2 Frame 3

3/8X

178X amplifon

amplifon amplifon

I
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6.6 Typography system Typography hierarchy schematic.

: ; .
Call to action

Lorem ipsum dolor Value Bold ,
Headline 14 pt

ValueBold . sit amet, consectetur
24 pt

Headline Headline Promo
vaeBold ., Lorem ipsum dolor <« ValueBold
24 pt 34 pt

sit amet nos

conqueror elit

adipiscing amet.

adipiscing elit.

t‘lmphfon amplifon lorem ipsum
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6.7 Animation frame typography

Frame 2

Typoghraphy hierarchy animation principles are similar to the
ones defined for the visual toolbox elements. Unmasking of

Lorem ipsum dolor

sit amet, consectetul

mAInIceAin~a alit

amplifon

Frame 2.5

Lorem ipsum dolor

cit mrmat AAancactatin

amplifon

typograpy elements follows a vertical axis, with a bottom-up

and top-down direction.

Lorem IPSUM
dolor sit

nNneg AllAaranr

amplifon
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6.8 Images crop Images can be cropped or zoomed, but always maintaining
focus on subjects or situations.

Square crop Vertical format extreme crop Vertical format crop

Lorem ipsum dolor sit amet
nos queror avec nos.

amplifon

Lorem ipsum dolor
dolor sit
amet conqueto
adipiscing elit. adipiscing elit.

sit amet, consectetur

amplifon amplifon

|
Chapter 06 amplifon © 2016_04_29 - Brand Manual {’.""mpllfOﬂ



6.9 Don'ts

Donec sagittis rutrum egestas.

Etiam szelerisque.

exmplifon

Lorem ipsum

Lorem ipsum

dolor sit amet nos

conquerorduit

amet nos.

ezmplifon

Lorem ipsum
dolor sit|a
conquerorduit

amet no

ezmplifon

a

Don't rotate images.

d

Don't use alignments not

d

Don't use chromatic
combinations not

Lorem ipsum

included in the guidelines.

included in the guidelines.

Examples of not applicable declinations of visual elements on

banners.

D
o,

” C ‘...
dolor sit amet’
nos queror
avec nos.

amplifon

amplifon

b

Don't crop images in a
way that takes the focus
away from the action of
the scene.

<2

Lorem ipsum dolor
et, consectetur
adipiscing elit.

amplifon

Lorem ipsum dolor sit amet

C

Don't use graphic
elements out of guidelines

C

Don't change the
proportion of the logo.
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6.10 Banner toolbox overview Overview on different formats and toolbox.

lorem is
ipsum
dolor

sit amet
conqueror

g = | .
Lorem ipsum dolor sit amet,

consectetur adipiscing elit.
amplifon consectetur
adipiscing elit.
Lorem ipsum dolor
amplifon amplifon sit amet condectur
adipiscing elit.

amplifon Lorem ipsum dolor sit amet amplifon
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6.11

Skin Costruction Skin background and call to action schematic composition rules.

amplifon

[
o I f LOREM IPSUM DOLOR SIT AMET,

- ,%‘mp I OD, — _ _ CONSECTETUR ADIPISCING ELIT. _ _ ‘

| | I |

P T
Lorem ipsum : :Lorem ipsum
dolor sit amet, dolor sit amet,
consectetur. ' ‘consectetur.

Lorem ipsum dolor ] X

Lorem ipsum dolor

I
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6.12 Skin

The Skin format can be both static or animated in the gradient

element.

amplifon

Lorem ipsum
dolor sit amet,
consectetur.

Lorem ipsum dolor

LOREM IPSUM DOLOR SIT AMET,
CONSECTETUR ADIPISCING ELIT.

Lorem ipsum
dolor sit amet,
consectetur.

Lorem ipsum dolor
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6.13 DEM format

DEM building block composition.

www.amplifon.com Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Brand , amplifon
Header Area
Visual
Headline — >
Call to action
Area
Lorem ipsum sit amet,
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin nec enim at sem
condimentum fringilla at sit amet elit. In hac habitasse platea dictumst. Nunc
Content adipiscing sem non turpis ornare porttitor.
—>
Area
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin nec enim at sem
condimentum fringilla at sit amet elit. In hac habitasse platea dictumst. Nunc
adipiscing sem non turpis ornare porttitor.
Lorem ipsum sit amet
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Proin nec enim at sem
condimentum fringilla at sit amet elit. In
Content / hac habitasse platea dictumst. Nunc

VisualArea o— » adipiscing sem non turpis ornare porttitor.
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Proin nec enim at sem
condimentum fringilla at sit amet elit.

Disclaimer /
Policy Footer
Area

—> L lorem ipsum dolor: 800-0
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