
Purposeful Rebrand

The Givemotion Brand

We love our current logo for our brand, Givemotion, however need to rebrand away from the name Givemotion.  That said, we would like to keep in line with this 

ribbon theme for our new brand, Purposeful.

The Purposeful Brand

While we are open to all inspirational ideas for our new logo, one direction we do want to pursue is to leverage the concept of a cause ribbon, however stylise it so it is 

contemporary, unique and doesn’t confuse people that it is just another cause ribbon (as per the next slide).

We are potentially thinking to rotate the ribbon so it looks like a P (for purposeful) and cut out the ends (like the Givemotion ribbon).  The below is a rough idea of 

what we are thinking.  But we don’t want pink, but to keep inline with the existing Givemotion colour pallet.



Inspiration – Cause ribbons


