
Design 1 Logotype - Hero

Aesthetic:
Contemporary lines are merged with an organic line. The two M’s when  
combined become three dimensional — creating an image of pages turning  
in a book. The curve in the “g” in mileage is mimicked in the end curves of the organic 
line, working to direct the eye back to the logotype

Printing:
Holds well at small sizes, one colour only required
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Design 1 Logotype

Aesthetic:
The combing of the two “m’s” creates an arrow in the centre — a metaphor for growth

Printing:
Holds well at small sizes, one colour only required
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