
QUICK STYLE GUIDE
This quick style guide will help you share the 
Lakeland College story in a consistent, compelling 
way. Please contact Marketing and Communications 
for the complete style guide or if you have 
questions.

The heart of our messaging:

The Lakeland College story is one for doers. 
Lakeland students thrive because their instructors 
and mentors trust them to think, learn, and act for 
themselves. That sense of trust empowers students 
to believe in themselves and each other, leading to 
confident, collaborative graduates who have already 
found their ability to thrive in their industries. 

Messaging should feel:

Approachable and Smart 

The Lakeland Student
Who?

•	 18-24-year-old, often coming 
straight from high school or from 
taking a gap year

•	 Average academic 
achievement in high school                       
(average of 76.8 per cent)

•	 Above-average effort and drive

•	 Eager to learn and figure out 
their next steps

What are they looking for?

•	 Sense of community and 
belonging, caring instructors

•	 Hands-on learning and practical, 
ready-for-work training

•	 A smaller school with smaller 
classes

•	 Opportunity to graduate as 
experts in their field, or to 
transfer to a larger university

Lakeland graduates are?

•	 Proud of what they have 
accomplished at Lakeland

•	 Grounded by their community 
values

•	 Ready to work with hands-on, 
practical experience that sets 
them apart from their peers

•	 Confident and self-sufficient
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MESSAGING MAP

problem- 
solving 

skills

discipline 
and rigor

creative and 
improvisa-
tional skills

analytical 
skills

leadership 
and manage-

ment skills

 
and self- 

awareness

empathy 
and 

emotional 
intelligence

challenges every student to go 
beyond the classroom

highly capable thinkers and doers

mastering critical thinking

competitive academics

becoming great collaborators

a supportive culture

making an immediate impact

immersive experiences

Core Message

Attributes 
What we offer 
(the give)

Lakeland 
College:

so they can 
become:

 
Why it matters 
(the get)

navigating 
disciplinary 

barriers

gaining 
real-world 
experience

understand-
ing systems 
and enter-

prises

embracing 
multiple 
points of 

view

job- 
readiness

Canada’s 
largest 

student-led 
farm

other 
student- 

managed 
enterprises

two distinct 
campuses 

with 
different 
cultural 

experiences

industry 
support 

and 
collabora-

tion

passionate 
faculty 

and staff

small class sizes 
and personal 

attention

mentorship, 
coaching, and 

faculty/staff 
advising

 a robust and 
diverse 

curriculum

faculty with 
direct industry 
experience and 

relationships

an environment 
designed to 

give academics 
real-world 

context


