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PRESENTATION.

With almost two decades in the communications industry in France,
in Australia and in New Zealand, | have stacked up a diverse portfolio
of experience working as a national PR manager and as consultant in
consumer public relations for a stable of sports and outdoor brands,
along with international cars and motorcycles clients. Some of the
brands | have worked with include The North Face, Reebok, Speedo,
Teva, UGG Australia, Ducati, Nissan, Opel, Citroén, Casper, Red Bull.

In 2020, | launched SLOW LIVING PR, as a boutique creative PR
agency, to cultivate businesses and individuals with a purpose to do
good for the world. Focusing on change for the better, my mission is
to create powerful stories with an emphasis on nature, travel, the
local land, culture and people.

Based in Bidart, on the French Basque coastline, | act as a
collaborator to help produce content for the French market, also
develop appropriate messages and relevant angles, in order to reach
out and build awareness around the projects | represent.

With a culture of achievement, | strive on connecting the right
journalists and key opinion leaders to the clients | represent. Also,
beyond the press relations, | am committed to a real mission of
advice and support for a thorough work.




SLOwW
LIVING
PR.

CONTEXT.

AllTrails invites you to explore the outdoors. Discover nature with
hiking, biking, backpacking and running trails around the world.

The app AllTrails displays a complete user journey, from:
> 1. Inspiration & Discovery

> 2. Research and Exploration

> 3. On-Trail Navigation

> 4. Post-engagement activity

Premium Subscription Offering (Pro) unlocks many features and
functionality.

In 2022 : AllTrails counts 34MM registrations today

New Goal : Build AllTrails into a global, beloved brand with more
than a 100MM registered users by 2025

How ? Accelerate growth in Europe, specifically the UK, France,
and Germany by raising brand awareness with an expanded
public relations effort.
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PR OBJECTIVES.

» Build awareness around the AllTrails brand among top tier
French publications.

» Leverage the brand personality, mission, vision and core values.

» Develop AllTrails stories through creative editorial angles for
the French market.

» Secure significant volume of media impressions among
targeted publications.

» Win impactful coverage in high-reach mainstream, lifestyle,
health, wellness, outdoor, travel, tech and consumer
publications.

> Increase the visibility of the AllTrails brand through qualitative
connections to influencers where there is a real opportunity for
impactful social media results. (Low priority).
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MEDIA ANGLES.

* The 25 most beautiful trails in France.

e 5 gourmet recipes to prepare in the outdoors.

* Hike with your kids : the easiest itineraries to teach them young.

* Weekend Getaway ; 5 ideas of trails only 2 hours drive from Paris.

e Trail walking is the new black : how trendy people meet up on trails
rather than on the dancefloor.

e Summer 2022 : our selection of accessible routes to get away for a
day or more.

+ many more ideas to develop.

+ Work with global media calendar :

e Socially distanced, fun, affordable date ideas
e Earth Month, top trails for social distancing (COVID depending)

* Spring/ Get ready for summer

¢ Mental Health Awareness Month, start of summer, Mother’s Day,
post-graduation holidays

e Father’s Day, best trails for summer, tips for staying safe outside
during the summer
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PR STRATEGY.

1. FRENCH MEDIA KIT

Translate the US media kit and update with French relevant content.

Or create a new French media kit, to a format similar to a lifestyle
magazine so that stories around outdoor adventures with the use of the
AllTrails app can inspire the readers : articles and editorials in the areas
of hiking, biking, running, mixed with travel, food, trends, and inspired
imagery. For sure, the key messages and functionality of the AllTrails
app would be highlighted.

2. LOCAL IMAGERY

Create new local imagery for media use, free of rights. It seems a
priority to us to offer local pictures to illustrate any editorial piece that
will be written about AllTrails. The impact of photography makes all the
difference when talking about an app. It will also weight in the choice of
a picture editor of a magazine for the layout of the spreads.

3. THEMATIC PRESS RELEASES

Press releases can be translated in French from global if relevant for the
market. SLOW LIVING PR can also draft press releases from scratch
and submit for validation. We. send an average of 1 press release every
two months to the media targeted, depending on the highlighted news.
One-on-one pitch only.

4. PRESS TRIPS
May 2022. See next two slides for more details.
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PRESS TRIP. O1.

LEVEL 1/5. FOR THE “DAY HIKER”

Journalists will be invited to the South West of France, in the
stunning Ossau Valley, starting point of many beautiful hiking
trails. A wild getaway, close to nature, with fairly gentle walks, so
that our guests can take their way to freedom in complete
autonomy with the AllTrails app. PR and AllTrails people will
provide the logistics, and enjoy quality time to share the
fundamental messages of the app.

Designed for lovers of nature, travel, and gastronomy, these trips

will allow some good times in the outdoors. Just like that, for a
bowl of fresh air.

Journalists will stay in a picturesque guesthouse, taste the local
gastronomy, enjoy an outdoor cinema screening by the outdoor
fire pit, or discuss with a health expert talking about health
benefits of time outside.

» Targets : 3 mainstream journalists in each country (UK / FR / DE)
» Duration : 3 days / 2 night
» Date : May 2022

AllTrails
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PRESS TRIP. 02.

LEVEL 5/5. FOR THE “AVID HIKER” . (OR THE OUTDOOR
ENTHUSIAST WHO IS READY FOR THE NEXT CHALLENGE).

An exclusive press trip, with carefully selected journalists to go on
a 3-day hike to discover the most amazing refuges in the Alps. An
unforgettable immersion in mountain culture while discovering the
alpine heritage and the wild side of the mountains.

Journalists will be leaving along with a representative from
AllTrails, a professional guide and a photographer to document this
unique experience in the great outdoors.

As journalists will need good training conditions beforehand, we
have an opportunity to build a strong relationship with them along
their training journey using the AllTrails platform.

A wild getaway that will provide an immersive experience which
convey emotions and many stories to talk about !

» Targets : 1 UK, 1 French, 1 German journalists from top tier
mainstream titles

» Duration : 4 days / 3 nights

» Date : May 2022

Some incredible mountain huts
https://www.lesothers.com/randonnee-plus-beaux-refuges-alpes



https://www.lesothers.com/randonnee-plus-beaux-refuges-alpes
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PRINT.

DAILY NATIONAL AND REGIONAL NEWSPAPERS
(Le Figaro, Les Echos, Le Monde, Le Parisien, Ouest France, Sud
Ouest, Le Progres...)

ENTERPRISE, BUSINESS, MARKETING PRESS
(Challenges, LExpansion, Management, Valeurs Actuelles, Stratégies,
Forbes, LADN, Influencia...)

DAILIES’ SUPPLEMENTS
(M le Magazine du Monde, F, Les Echos Série Limitée, Les Echos
Week-End, Le Parisien Week-end...)

WOMEN PRESS
(Madame Figaro, Elle, Marie Claire, Vanity Fair, Vogue, L'Officiel...)

BUSINESS, NEWS AND WEEKLY PRESS
(Paris Match, Le Point, Le Journal du Dimanche, L'Obs, Le Figaro
Magazine...)

HEALTHY/BEAUTY/WELLNESS PRESS
(Top Santé, Vital, Simple Things, Respire, Happiness, Sens Santé by
Le Monde, Open Mind...)

TECH / DIGITAL
(O1net / JDN / Maddyness / Siécle Digital / L'usine digitale / Les
numeériques / clubic ..)

SPORTS AND OUTDOOR
(LEquipe, LEquipe magazine, Hotdogger, Surf Session, Vertical, Trek
Magazine, Carnets d’aventures,, Outdoor Gol, Trail Wider...)

CONSUMER PRESS
(BMW Magazine, Barn’s Magazine, Le Monde d’Hermés, Consultant
Mag...)

GUIDES AND CITY GUIDES
(City Guide Louis Vuitton, Lonely Planet, Guide Michelin, Gault &
Millau...)

MEN PRESS
(The Good Life, Edgar, GQ, Monsieur ...)

TRAVEL PRESS
(Hoétel & Lodge, Désirs de Voyages, Voyage de Luxe, Voyager Ici &
Ailleurs, Voyage Voyage...)

FREE PRESS
(20 Minutes, CNews,...)
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WEB.

1. WEBSITES OF THE CORPORATE AND LIFESTYLE MAGAZINES

elle.fr / VanityFair.fr / GQ.fr / lofficiel.fr / forbes.fr / lefigaro.fr / Tv & RADIO

lepoint.fr / vogue.com / lesechos.fr /grazia.fr /challenges.fr /

nouvelobs.com / geo.fr / so many more !! 1. TV
, TF1(JT,7 a 8, 20h le mag, Grands Reportages...)
2. MAGAZINE’S INSTAGRAM ACCOUNTS France 2 (JT, Télématin, 13h15 Le Samedi, 13h15 Le Dimanche...)

Depending on the imagery we have on hand France 5 (La Quotidienne, C a Vous, Echappées Belles ...)

TV5 Monde (Tendance XXI, 64 minutes...)

3. PURE PLAYERS M6 (JT, 66 Minutes Grand Format...)
Ohmymag.com, Huffingtonpost.fr, aufeminin.com, C8 (William a midi...)
Journaldesfemmes.com, Doitinparis.com, Paperblog.fr, BFM TV (Inside...)
TimeOut.com, luxe-magazine.com, Vice.fr, Konbini.fr, Yonder.fr, France info TV
Slate.fr, Brut... LCI (La Matinale)

2. RADIOS

Europe 1 - « C’est arrivé cette semaine »
France Inter — «La Chronique Tourisme »
RTL - « Laissez-vous tenter »

Francelnfo — « C'est mon week-end »


http://elle.fr
http://VanityFair.fr
http://GQ.fr
http://lofficiel.fr
http://forbes.fr
http://lefigaro.fr
http://lepoint.fr
http://vogue.com
http://lesechos.fr
http://grazia.fr
http://challenges.fr
http://nouvelobs.com
http://geo.fr
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BUDGET PROPOSAL.
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BUDGET PROPOSAL.

Beyond the press relations, SLOW LIVING PR is committed to a real mission of advice and support, for a thorough work.
A fluid and transparent communication ensures trusting relationships and the achievement of common objectives, through different means :

+ Strategic consulting for French market
Development of action plans for next 6 months
« Media kit : depending on the format provided by global, either get cost for French translation or create new media kit for French market
* Press releases : translation, and graphic design / also drafting new local releases where relevant
+ Development of appropriate angles for the market
+ Identification of targeted top-tier print and digital media outlets, journalists, influencers and key opinion leaders
+ Activation of our network of and privileged contacts
« One-to-one media reach and personalised pitch
* Follow-up, reminders, and introduction with AllTrails representative for interviews
* Media monitoring and reporting
+ Attendance to calls, meetings and conferences
« Bi-monthly reports: qualitative & quantitative activity reports

TIMEFRAME
6 months : O1 February - O1 August 2022

REALISTIC GOALS
10 print publications / 20 online publications minimum. Aiming at the most qualitative and quantitative features about AllTrails.

MONTHLY FEE (no VAT) TOTAL FEE (no VAT)
2500 € 15000 €
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