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LOGOTYPE: MAIN VERSION cureren ]

The lettering was given the ambitious task
of representing symmetry and balance
between the two entities (Morrow and
Sodali), in which none emerges in a

powerful way.

Just balance and harmony of each single

M O R R O W letter and of each letter to the system are

evident, in order to bring out the force of

S O D a L I the logo which incarnates the solid entity

able to direct toward its reference target.

Moreover, the lettering represents

and spreads the other key concept of

indipendence. The perfect alignment

of letters confers to logotype a unique
rhythm, capable of functioning in both
the horizontal and vertical writing.
Despite symmetry and balance obtained
from alignment of elements, the logotype
acquires dynamism and movement to
enable it to communicate the impulse

toward growth.

A — MorrowSodali_Logo1_Pos_CMYK
MorrowSodali_Logo1_Pos_RGB
MorrowSodali_Logo1_Pos_PANT

B — MorrowSodali_Logo1_Neg_CMYK
MorrowSodali_Logo1_Neg_RGB
MorrowSodali_Logo1_Neg_PANT




Logolype

LOGOTYPE: SECONDARY VERSION cureren 1.2

MORROWSODA AL I

MORROWSODA AL

A — MorrowSodali_Logo2_Pos_CMYK
MorrowSodali_Logo2_Pos_RGB
MorrowSodali_Logo2_Pos_PANT

B — MorrowSodali_Logo2_Neg_CMYK
MorrowSodali_Logo2_Neg_RGB
MorrowSodali_Logo2_Neg_PANT
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CONSTRUCTION & EXCLUSION ZONE = <o 1.3

The logotype must be sorrounded by clear
space to ensure a high degree of visibility
and legibility. The minimum clear space
is the width of 1,5 units. This ensures
enough space around logotype in relation
to formats, imagery and other graphical
elements. When used on imagery, please
sure it sits on an area which is free from
busy colour or excessive contrast.

Some letters have been re-designed
to confer logo of strenght and intensity.
In particular letters A, M, R, S have been

enhanced in their design according to the
M R g A o



Logolype

MINIMUM SIZE

MORROWSODA AL I

MORROWSODA AL I

MORROWSODAL I

MORROWSODA AL I

MORROWSODA AL I
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CHAPTER 1 . 4

M O R R O w Mantaining the legibility and the integrity

of the logotype is very important,
S O D A L I regardless of what the application is or the
manner in which it is reproduced.

Be sure that when determining the size

of the logotype that its legibility and
integrity are not compromised.

An absolute minimum logotype size

M O R R O W to maintain legibility is:
S O D A L I - For main version 20mm (print
application) and 90px (digital
\H‘\H\HH\‘\HHHH‘\HH\\\\‘HH\HH‘H\HHH‘\\HHH\‘\HHHH‘\H\\HH‘\HHHH‘\HHH\\‘\HHHH‘\HHHH‘H\HHH applications)

- For second version 40mm (print
application) and 180px (digital
applications)

MORROW
SODAL I

M ORROW
S OD AL I

A — 40mm + 180px
L \HHHH‘HH\HH‘H\\HH\‘\HHHH‘HHH\H‘\HHHH‘H\HHH‘HHH\H‘\HHHH‘\HHHH B — 20mm - 90px




Logotype

LOGOTYPE ON COLOURS conmren 1.5

M ORROW
S OD AL I

Use the black version Morrow Sodali logotype whenever possible.
The white should always be applied on a dark enough background

to ensure visibility.

Special applications may call for an understated presentation
of Morrow Sodali logotype. In these instances, it is acceptable
to present the logotype without colour as a blind embossed,

debossed, varnished or clear, hot-stamped image.
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LOGOTYPE ON BACKGROUNDS consren 1.6

When using Morrow Sodali logotype on imagery, please ensure

it sits on an area which is free from busy colour or excessive contrast.



Logotype

INCORRECT USE

CHAPTER 1 . 7

MORROW
SODALI

MORROW
S OD AL I

MoRROW\ MORROW
s oD Al SODAL I
B
MORROW W
$ 0D AL I |

A — Don't use alternative colours

B — Don't change proportions

C — Don't stretch disproportionately
D — Don't rotate logotype

E — Don't add glow effects

F — Don't drop shadow

G — Don't create outline version

H — Don't add gradient
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POSITIONING conrren 1.8

The placement of Morrow Sodali logotype

M OR OW depends on the context in which it appears.
S OD A|L | When positioning the logotype in print media,
use the placement position shown here.

The preferred position is the top left corner.

Keep in mind that logotype should always

be sorrounded by at least the defined

minimum space to maintain its distinctiveness.
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INSPIRATION curern 2.1

The leading colours chosen spread
Morrow Sodali values that are:
independence, expertise, trust,
incisiveness and determination.

For such reason among the main colours
there are black and white. In addition

to black and white there are a teal and blue.

We defined also four auxiliary colours

to use for infographics and powerpoint
documents aiming at underline important
details. Selected colors are clear and they

fit with Morrow Sodali's shades.




COLOURS PALETTE
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P.17

CHAPTER 2 . 2

PANTONE PRO BLACK C

CMYK: 0.0.0.100
RGB: 0.0.0
#000000
PANTONE 663 C
CMYK: 0.0.0.12
RGB: 229.229.229
#ESESES

CMYK: 0.0.0.60
RGB: 102.102.102
#666666

CMYK: 82.50.3.0
RGB: 74 .13.177
#4A71B1

PANTONE 563 C

CMYK: 54.0.29.2

RGB: 122.186 .177
#7ABAB1

PANTONE 2767 C

CMYK: 100.87.40.36

RGB: 15.40.81
#0F2851

CMYK: 100.87.40.36

RGB: 149.200.193
#95C8C1

CMYK: 18.100.90.10
RGB: 159.13.37
#9FOD25

The predominant colour is black,
used for text; moreover for great impact

applications it's used like background.

The teal is the most used together with black.
Its application is requested subtitles,

background and graphic elements.

Blue and grey are secondary colors used in

the presentations.

INFORMATION DESIGN

In addition, there are supplementary/
secondary colours to use for infographics
and power-point documents aiming at

underline important details.

Selected colours are clear and they fit with

Morrow Sodali's shades.
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TYPEFACES

P.19

CHAPTER 3 1

The first key factor for the development of Morrow Sodali identity
is typography. Fonts chosen are two: the first one is the Brandon
Grotesque, which is a sans serif type family, strong, linear

with a warm touch. This is the font of the new logo Morrow Sodali

and it's used for subtitles and typographic visuals.

The second font is the Roboto Light, an ultra-legible open-source face
designed for maximum legibility at a range of sizes.
Itis a utilitarian body copy font with an economical character-width,

making it perfect for pages or documents with large amounts of text.

The world’s largest
independent

governance
& shareholder
service firm.




Typography

Brandon Grotesque CCCCCCC 3.2

BY HANNES VON DORHEN - HVD FONTS

mnese. . ABCDEFGHIJKLMNOPQRSTUYV

WXYZabcdefghijklmnopqrstuvw
xy10123456789(?=&%$

ABCDEFGHIJKLMNOPQRSTUYV
WXYZabcdefghijklmnopqrstuvwx
yzO123456789(?=&%$

ABCDEFGHIJKLMNOPQRSTUYV
WXYZabcdefghijklmnopqgrstuvwx
yzO123456789(?=&°/o$

ABCDEFGHIJKLMNOPQRSTUYV
WXYZabcdefghijklmnopgrstuvwx
yzO123456789(?=&%$

ABCDEFGHIJKLMNOPORSTUV
WXYZabcdefghijklmnopgrstuvwxy
70123456789 (7 =8%%
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Roboto

CHAPTER 3 . 3

BY CHRISTIAN ROBERTSON

Roboto

Roboto

Roboto

Roboto

Roboto

ABCDEFGHIJKLMNOPQRSTUVW
XYZabcdefghijklmnopqrstuvwxyz
0123456789(?2=&%S

ABCDEFGHIJKLMNOPQRSTUVWX
YZabcdefghijklmnopqgrstuvwxyz
0123456789(?=&%3S$

ABCDEFGHIJKLMNOPQRSTUVW
XYZabcdefghijklmnopqrstuvwxyz
0123456789 (?=&%S

ABCDEFGHIJKLMNOPQRSTUVW
XYZabcdefghijklmnopqgrstuvwxyz
0123456789(?2=&%S

ABCDEFGHIJKLMNOPQRSTUVWX
YZabcdefghijklmnopqgrstuvwxyz
0123456789 (?2=&%S



Typography

PARAGRAPH EXAMPLES

Brandon Grotesque

Brandon Grotesque

Playfair Display

Roboto

AND THIS IS
THE SUBTITLE

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Praesent ut urna orci. Aliquam
blandit lacus nec lorem pellen
tesque commodo.

Integer ante purus, semper

vel dapibus id, auctor in felis.

Integer ligula leo, venenatis
non ullamcorper in,
vehicula at arcu.

Nullam bibendum tortor ru
trum elementum tincidunt.
Proin commodo congue sem,
at rutrum eros finibus eu. Ae
nean blandit ac ipsum vel pel
lentesque.

CHAPTER 3 . 4

Lorem ipsum dolor
sit amet, consecte
tur adipiscing elit.
Phasellus vel.

Roboto

Lorem ipsum dolor sit
amet, consectetur adi
piscing elit. Phasellus
vel ornare ante, ut ul
lamcorper nisi.

Roboto

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Phasellus vel ornare ante,
ut ullamcorper nisi. Pellentesque mollis

sodales tempor. Donec pretium suscipit
lectus, quis fermentum urna molestie nec.
Praesent vel magna at quam pharetra eui
smod sit amet sed elit. Pellentesque mollis

Roboto
sodales tempor sed dictum mauris.
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SUPPORT TYPEFACES 3.5

Century Gothic

Century Gothic

ABCDEFGHIJKLMNOPQRSTUV
WXYZabcdefghijklmnopqrst
uvwxyz0123456789(?2=&%S

ABCDEFGHIJKLMNOPQRSTUYV
WXYZabcdefghijklmnopaqgrst
Uvwxyz0123456789(2=&%%

ABCDEFGHIJKLMNOPQRSTU
VWXYZabcdefghijklmnopgqrst
uvwxyz0123456789(?=&%S

ABCDEFGHIJKLMNOPQRST
UVWXYZabcdefghijklmnopaqr
stuvwxyz0123456789(?=&%S

When Brandon Grotesque and Roboto Light

can't be used, e.g. e-mail and Powerpoint,

we use Century Gothic Regular for titles and subtitles,
Calibri Regular for body text.
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TEXTURE GENERATION cuneren 4.1

o R R O W The leading element of Morrow Sodali

corporate identity comes from the logo

S o ID A L I construction.

The resulting texture is based

on a equal-sized square modules matrix.

The square itself gives stability and the

texture appears to be decisive yet delicate

and elegant. Texture module size and its

distance from logo is linked to the size

mark according to geometric proportions.

... MORROW
S ODAL I



Logotype Visual Identity
Colour Image Bank
Typography Design Application

TEXTURE USAGE cuneren 4.2

LOREM IPSUM
DOLOR SIT AMET

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Phasellus vel ornare ante, ut
ullamcorper nisi. Donec pretium
suscipit lectus, quis fermentum
urna molestie nec.

Pellentesque moll ales
tempor. Sed dictum mauris
rhoncus sem lobortis, at ultrices
tortor vulputate.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

When texture is connected to other contents, some windows
emerge and frame the same contents on the basis of precise

geometric relationships.



MORROW SODALI BRAND MANUAL

TEXTURE ON GREYSCALE BACKGROUND

CHAPTER 4 . 3

Background
0.0.0.0
Texture
0.0.0.20

Background
0.0.0.10
Texture

0.0.0.30

Background
0.0.0.20
Texture

. 0.0.0.40

Background
0.0.0.30
Texture

__ 0.0.0.50

_ 0.0.0.70

Background
0.0.0.40
Texture

0.0.0.60

Background
0.0.0.50
Texture

0.0.0.30

Background
0.0.0.60
Texture

_ 0.0.0.40

Background
0.0.0.70
Texture

_ 0.0.0.50

Background
0.0.0.80
Texture

_ 0.0.0.60

Background
0.0.0.90
Texture

Background
0.0.0.100

[exture

. 0.0.0.80
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BUSINESS CARD

P.29

CHAPTER 5 1

NAME SURNAME
Job position

n.surname@morrowsodali.com
P. +11112223334
M. +11112223334

MORROW SODALI

509 Madison Avenue, Suite 1206
New York, NY 10022
morrowsodali.com



Logotype Visual Identity
Colour Image Bank

Typography Design Application

LETTERHEAD cureren 5.2

Corporate letterhead has two sizes:
A4 and Ad-letter.

ity, Date, Yea M. Recipient’s name

Recipient’s Title

Recipient's address

City, Province| Zip code

OREM IPSUM DOLOR SIT AMET

Lorem ipsum [dolor sit amet, consectetur adipiscing|elit. Suspendisse at sagittis guam.

roin non grayida quam, ve[ scelerisque gdio. Donec etfconsectetur nibh. Ut utatiquam

metus. Quisquie facinia lorem eget turpis efementuny feugiat. Ut pharetra accumsan sem, sit
amet feugiat ipsum consectetur vel. Donec congue est|id mi auctor, non lobortis velit

mattis. Maecenas tempus sollicitudin [suscipit. Maecenas pharetra erat mauris,|sitjamet

acilisis duj faucibus vitae. $ed at nunc¢ valutpat, cornmodo felis id, posuere orc|.

Phasellus sed mi placerat, mollis turpis vitae, maximus|velit. Morhi ey quam veljt. Mauris
arius, nisllet pulvinar aliquam, ligula leo lacinia enim, at gravida est tellus in sem. Mauris

aucibus alliglla varius Tacinia. Curabitur hon ante sed felis auctor sdlicitudin. Aengan

suscipit ngn urna in luctlis. Aliquam et/ sem eget elit|feugiat maximus id eu arcu.

Pellentesque habitant morbi tristique senectus et netus et malesuyada fames ag turpis
egestas. Nullgm eleifend
ante risus qui

i ac rhoncus mattis, velit neque gravida ligula, eleifend Lltrices

lacus. Suspendisse venenatis, dolor quis laoreet interdum, neque lacus
cula sit amet metus

nterdum neque, vitae rhongus tortor metus a purus| Vestibulum veh
nec tempor. In ut sapien

iglla. In semper|euismod erat at pretium.

IORROW SODALI GLOBAL LLC
509, Madison Avenue, Suite 1206|
022 New Yorl
EIN: 81-2000889
nfo@morrowsodali.com mor i.com

EW YORK - LONDON - BELING «|GENEVA - - MADRID b MEXICO CITY - PARIS + ROME - SAQ PAUIO -
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City, Date, Year Mr. Recipient's name
Recipient’s Title
Recipient's address
City, Province, Zip code

LOREM IPSUM DOLOR SIT AMET

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Suspendisse at sagittis quam.
Proin non gravida quam, vel scelerisque odio. Donec et consectetur nibh. Ut ut aliquam
metus. Quisque lacinia lorem eget turpis elementum feugiat. Ut pharetra accumsan sem, sit
amet feugiat ipsum consectetur vel. Donec congue est id mi auctor, non lobortis velit
mattis. Maecenas tempus sollicitudin suscipit. Maecenas pharetra erat mauris, sit amet
facilisis dui faucibus vitae. Sed at nunc volutpat, commodo felis id, posuere orci.

Phasellus sed mi placerat, mollis turpis vitae, maximus velit. Morbi eu quam velit. Mauris
varius, nisl et pulvinar aliquam, ligula leo lacinia enim, at gravida est tellus in sem. Mauris
faucibus a ligula varius lacinia. Curabitur non ante sed felis auctor sollicitudin. Aenean
suscipit non urna in luctus. Aliquam et sem eget elit feugiat maximus id eu arcu.

Pellentesque habitant morbi tristique senectus et netus et malesuada fames ac turpis
egestas. Nullam eleifend, mi ac rhoncus mattis, velit neque gravida ligula, eleifend ultrices
ante risus quis lacus. Suspendisse venenatis, dolor quis laoreet interdum, neque lacus
interdum neque, vitae rhoncus tortor metus a purus. Vestibulum vehicula sit amet metus
nec tempor. In ut sapien ligula. In semper euismod erat at pretium.

MORROW SODALI GLOBAL LLC

509, Madison Avenue, Suite 1206

1022 New York

EIN: 81-2000839

info@morrowsodali.com morrowsodali.com

NEW YORK + LONDON + BEIJING + GENEVA + JOHANNESBURG + MADRID + MEXICO CITY + PARIS « ROME + SAO PAULO + STAMFORD



Logotype Visual Identity
Colour Image Bank

Typography Design Application

ENVELOPE @31 &22x11 cm) cuneren 5.3

509, Madison Avenue, New York 1022

dali.com

Corporate envelope has four sizes:
23x11T mm

22x11 mm

22,9%x32,2 mm

25x35 mm
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103, Wigmore Street, London W1U 1QS
morrowsodali.com

MORROW
S ODAL I

470 West Avenue, Stamford, CT 06902
morrowsodali.com



Logotype Visual Identity
Colour Image Bank

Typography Design Application

ENVELOPE 25x35 & 229x32.2 cm)

Corporate envelope has four sizes:

23x11T mm
22x11T mm
M ORROW 22,9%x32,2 mm
S OoODb AL 25x35 mm

509 Madison Avenue, New York, NY 0022




MORROW SODALI BRAND MANUAL P.35

509 Madison Avenue, New York, NY 10022
morrowsodali.com



FOLDER FOR EXTERNAL USE
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CHAPTER 5 . 3

City, Date, Year Mr. Recipient's name
Recipient's Title
Recipient's address

City, Province, Zip code

LOREM IPSUM DOLOR SIT AMET

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Suspendisse at sagittis quam
Proin non gravida quam, vel scelerisque odio. Donec et consectetur nibh. Ut ut aliquam
metus. Quisque lacinia lorem eget turpis elementum feugiat. Ut pharetra accumsan sem, sit
amet feugiat ipsum consectetur vel. Donec congue est id mi auctor, non lobortis velit
mattis. Maecenas tempus sollicitudin suscipit. Maecenas pharetra erat mauris, sit amet
facilisis dui faucibus vitae. Sed at nunc volutpat, commodo felis id, posuere orci

Phasellus sed mi placerat, mollis turpis vitae, maximus velit. Morbi eu quam velit. Mauris
varius, nisl et pulvinar aliquam, ligula leo lacinia enim, at gravida est tellus in sem. Mauris
faucibus a ligula varius lacinia. Curabitur non ante sed felis auctor sollicitudin. Aenean
suscipit non urna in luctus. Aliquam et sem eget elit feugiat maximus id eu arcu.

Pellentesque habitant morbi tristique senectus et netus et malesuada fames ac turpis




Logotype Visual Identity

Colour Image Bank
Typography Design Application

POWERPOINT TEMPLATE

PRESENTATION DIVIDER

GLOBALTEMPLATE

REVISED JANUARY 2021

MORROW SODALI IN NUMBERS SPECIALIST SHAREHOLDER SERVICES

PROXY VOTE EXPERTS

RECURRING .
CLIENTS 4 o Companes are often separated from their owners by a ‘/ ) Terget the rght nvestors and influencers
complex network of agents and intermediaries. We. \ /
overcome obstacles to reach and engage with dertity Stategc Thero
SHAREHOL COUNTRIES shareholders consistently and effectively T s e v comact
We provide deep investor engagement advice and o
solutions based on decades of experience with routine and [— \’_‘/ \
event driven meetings including o B
= = = ool
M&A/CONTESTED 5 YEAR TRACK RECORD SELECTED TRANSACTIONS St N\
SOLICITATIONS « AGM & proxy fight engagement strategies, vote -
- modeling / Epenpoy Methodicalspproach
— + Takeover response, proxy and activist response ‘advisor engagement tovoting process
TimeWarner  weroswm = AT&T Sttategies 1700 and demergers ( and govenance
= « Capital raising investor participation strategies \
MERGER RELATED INFORMATION « Investor and share register profiling, Proxy Advisor and
SOLICITATIONS AGENT DEALS ESG impact analysis Reabir e
Eartyand Quantyingand  Reattme inyall
‘.l.. » « Institutional and retail solicitation for M&A, annual & e frecasting  Managig voting andvate.
MONSANTO ﬂ MERGERWITH i) Bayer Special meetings P © daen idions reongiaton
100+ 40+ « Institutional and retail opinion polling, perception ( \
research for M&A and ESG insights. \ / Certainty of outcome
PROXY CONTESTS CROSSBORDER HEPRAXAIR  MSGEROFEQALS d : e -
DEALS o WITH
e 4 (L v g

COUNTRY TRACK RECORD CASE STUDY
BILLABONG MERGER WITH OAKTREE

IEM vemsicn orem ipsum dolor sit amet, consectetur
. ° m };?ANB + :dipv's.:i:g eh':L‘orzml ipsur:\ dolor si: :met,
. DATES conse adipiscing.
Cl’ﬁ PO “ TRAVELERST
B e W premm XX Morrow Sodali did an outstanding

PROXY CLIENTS job...the team went above and

pazl e beyond and I would not hesitate to

@ owx —ma e KX recommend them as key advisers in
DEAL RELATED a situation of this kind.

e - JetBlue c X X Peter Myers, Billabong

“m 9 — P Lo nL RELATED (Billabong/Oaktree merger scheme 2018)

Mesou kb Gttt 5525 S & AR S AASA R ASUNARE R I AARARS A RS ARS RS anR s A RS SAns A A AR AAR A AR SRS S AARSARS A0 A AR s memaamans | s oot 210 Gl 8 35 S A0 A SR NASA R ASA AR AR AIASR A RS S Ae R A MAnn A A LS AMARS AASSAAMA AN MRS A LSS AAAS AR e tatA2 L namennanans
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P.39

CHAPTER 5 . 5

WHO WE ARE

ASTRATEGIC PARTNER YOU CAN RELY ON

OUR PURPOSE

We bring together all the expertise, information, technology and resources companies
need to effectively engage with their shareholders and other important stakeholders to
maximise support for strategic events and business as usual initiatives,

OURTALENT

We are the only firm that offers a multi-disciplinary team of senior deal
strategists and advisors, ex-proxy advisors, corporate affairs, investor
relations, capital markets, i experts, corp

D , custody and specialists that
deliver an unparalleled level of knowledge, IP, know-how and customised
execution to each assignment,

[ ——

ESG INFLUENCE

ESG INFLUENCE OF INVESTORS

50% 4683%

5%

0%

3597%
35%
30% 2760%
2575%
25%
17,
- 9%
1370%
15% 1278%
10%
594%
5% .
0%
ACSI  CDPSignatory ~ MSCl  RIAA Member Sustainalytics  Regnan TCFD UNPRI
] P N
5
& > NA,
- 2 o
Job Tite Job The Job Thte Job Thte
Lorem psum dolor it amet consectetur tamet, consectet consectetur Lorem psum dolor st amet,consectetur
adipiscing et Sed fnbus ipsum sed adpiscing it adipiscing et d it
egestas feugiat. Vestibulum ac odio vel ortor feugit. egestas feugiat egestas feugiat. Vestibulum ac odio vel ortor
o i in

f

Integer iaculs auctor usto

terdum eleifend.Iteger fculs auctor justo

neciputate. nec vupu nec viputate. Jputat
consequat. Aenean id nuncorci, Nunc venenatis  consequat. Agnean d nunc orci Nunc venenatis . Nunc venenatis ) Nonc venenatis
i i
Class Class Class Class
Jbia nost Sedac b Sedac Jia nost Sedac = Sedac
dictum sem. dictum sem dictum sem. dictum sem.
mais. matis s
(N | 1 (N | (N |

= omalgmarowsodalloom

<
= amaigmonowsocalloom

. amasgmonowsodlioom

= amagmorowsodaloom

serrswazsass | 7

MORROW SODALI

COMPANY OVERVIEW

From our headquarters in
New York and London, and
offices and partners in major
capital markets, we serve
more than 700 corporate
clients In 40 countries,
including many of the world's
largest multinational
corporations. Our clients
include public and private
companies, mutual funds,
shareholders, ETFs, stock
exchanges and membership
associations.
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OFFICES

Frankfurtam Main, v Sheung Wan, Hong Kong

LONDON SYDNEY

HONG KONG MADRID VELBOURNE

Unit 13

1 73/F de Level2
Bonham Strand 010 10 Collns Street
Velboume VIC 3000

morrowsodali.com
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