High Touch Networking Events &
Engagement Programs
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Inspiring Connections & Creating
Memorable Experiences for Your™VIP

Customers & Prospects \

Virtual | Hybrid | |n-Pers£

x. ¥ /s

.

L Brought to you by -

\‘\\. P =4 \ «
.. GRAPE S N
\ |NTENJIONS partners Ny . N

%



Grape Intentions® and H2K Partners’ combined resources
offer an unparalleled experience for your guests.

Our creativity, high-end and reliable supplier network,
exceptional project management skills, and deep experience
with C-|ewe-_.l-§g&agem_en’r programs ensures that your guests
will enjoy a 5-star experience that will create lasting
memories. ‘ : ¥ e =R
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Wine Tastings | Artisanal Craft Béé}: Experiences | Tea & Champagne Party
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WINE TASTINGS

Wine tastings are high impact networking events for
your most important prospects, clients, and stakeholders.

Whether for your own customer events or as a
profitable sponsorship to offer your customers, wine
tastings are engaging, impactful, and create lasting
impressions.

Investor Customer Team

Meetings Appreciation Building

Awards VIP Revenue Generating
Ceremonies Receptions Sponsorships

Possible Themes

Wine & Cheese Soiree | A Taste of France |
A Journey Through Bordeaux | Wines from Far Corners |
Diversity & Inclusion Vintners (ie. female winemakers)




THE GUEST EXPERIENCE

Your Host: Grape Intentions® founder, Brett H. Philpott-Freeman, is a
wine professional and culinarian with over 20 years experience in the
sampling, advising, pairing, and choosing of wines.

Wine: Bottles of red, white, rosé, and/or bubbly across three levels: Good
Time, Enthusiast, & Connoisseur. Choose full or half bottles and three,
four, or five bottle kits.

Food Pairings: Cheese, charcuterie, crackers, nuts, olives and chocolate.

Education: Over the course of your 90:minute tasting, Brett will walk
your participants through each wine 6ncluding fun facts and trivia.
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FORMATS

Virtual
All participants and the host participate
via Zoom.

Hybrid
Some participants participate via
Zoom while others participate in-person.
Host participates via Zoom.

In-Person 1
All participants participate in-person with
host via live-stream.

In-Person 2
Fully in-person including host.




Five Star Experience

We create the vision and project plan to deliver a 5-star
experience your customers will never forget.

For revenue generating sponsorship packages, we work with
you to develop the offering, pricing, and marketing
collateral. We can train your sales team on how to position
and sell. We can work directly with you or your sponsor.




The closest thing to in-person networking | have experienced to date.

CEO, LARGE EVENT ORGANIZATION
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PACKAGES
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Sample Program Pricing | 30 Afl‘éhdeé

Good Time Connoisseur
Wine 3 full bottles for full ) ! 3 full bottles of the
everyday moments - tou o highes’r caliber
Promotional 1 : . 5| .
: . eg. wine glasses, cor
ltems (eg. wine glass) pull, & charms)
I t - Large ch : tom ch
Food Pairing Small bag nuts or = i & Cus'o‘m cheese
: cheese & crackers ol > pairing, nuts
Sommelier 1 hour = “ 90 minutes
Rroject Yes =Y Yes
Management =
Strategy Yes ~ = i : Yes
Attendee Exp. Yes Yes Yes

Total Cost $20,000 $95000 $30,000




ervices

Strategy

Project
Management

Guest

Experience

We help you develop a memorable and high value experience geared towards the preferences and needs of C-
level executives. Whether for your own customer event or for a sponsorship offering for one of your customers,
we create a memorable, high-impact customer journey from the moment your marketing launches to your post-

event thank you notes.

Your dedicated project team will advise on your wine selection, food pairing, promotional items & packaging
and manage the fulfillment process start to finish including the guest list, wine & promotional item shipment,

and the tasting on the day of.

Our team creates & sends registration pages, confirmation emails, calendar invites, engagement
communications, and post-event thank you emails. We design and distribute your Guest Book pre-event and
send instructional emails and slide shows to demonstrate how to optimize the attendee experience. All

communications are customized with your branding.




Communication & Engagement

Wine Shipment
Wine

Wine Notebook
Promotional ltem/s
Marketing Collateral
Letter from Host

Guest Emails

Welcome & What To Expect

Your Tracking Number

Your Wine Has Been Shipped

Your Wine Has Been Delivered

Getting Ready For The Tasting & Meet Your Fellow Guests
Thank You for Attending

Guest Book

Name, Title, Company
Bio, Photo
Social Links

lce Breaker



Guest Book

To start the networking process, we create and design your Guest Book
which provides a profile of each participant and a means to connect.

Profiles include name, title, company name, bio, photo, LinkedIn, Twitter, and

an ice-breaker question.

Virtual Shake-Up 3.0
VIP Wine Tasting
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Promotional ltem Examples

Wine Glasses

Champagne Glasses

Wine Pull and Accessories
Wine Charms
Coasters

Wine Cooler Bags
Wine Corks
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YOUR PROJECT TEAM




YOUR SOMMELIER

Grape Intentions® founder, Brett H. | ceoe 00 e e
Philpott-Freeman, is a wine \PE’ GRAPE GRAPE GRAF
professional and culinarian with e INTENTIONS . IONS INTENTIC
over 20 years experience in the

sampling, advising, pairing, and cee e o0 0

choosing of wines. GRAPF GRA e RAPE

INTENTICE VS INTENT _‘}EINYQNYH"N'.

He has led face-to-face tastings

since 2004, and has recently added

virtual tastings for Fortune 100

companies, law firms, convention ) e
professionals, and birthday parties. \PE’
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Brett is the perfect host as he is
relaxed, interactive, and educational N
and he truly engages your guests. GR
Customers love Brett's charisma, ;
sense of humor and command of his
craft.
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YOUR
CHIEF VISION OFFICER

H2K Founder and Managing
Partner Heather Holst-Knudsen is a
visionary when it comes to creating
unique 5-star customer experiences
that leave indelible impressions.

She can turn anything into a
revenue generating solution and
works with clients to map out the
complete customer journey, event
theme, special touches such as food
pairings, promo’riona| items, ice
breakers, and additional
entertainment.

Customers love working with
Heather because of her attention to
detail, creative thought process, and
commitment to excellence.




YOUR
PROJECT DIRECTOR
EXTRAORDINAIRE

Francesca Cassola, Vice President
of Marketing and Program
Management, is your project
manager extraordinaire. She leaves
no stone unturned, hits every
deadline, provides superior
customer service, and ensures that
your 5-star VIP Wine Tasting event
runs flawlessly.

Customers love working with
Francesca as she instills an
immediate sense of trust that
everything is under control,
manages the budget to the penny,
and ensures your project timeline is
met.




For more information,
please email
. francesca@h2kpartners.co




